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PacKers 
Cans 


The name ‘‘AMERICAN’’ 


as applied to Packers’ 


Cans’ means hi zg hest 


quality, g reatest capacity, 
widest distribution, best 


service. 


AMERICAN CAN CO. 


New York 
Baltimore San Francisco 


Chicago 


Montreal 
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Operate your capper with gas pro- 
duced by the 20th Century Gas 
Machine. The results will surprise 


you. The fire is quick, clean and 
uniform. 


The flame is small, but the heat is 
intense and is applied right to the spot 
where needed. Will keep your capper 
properly heated no matter how fast you 
run it. 


SIMPLE 
RELIABLE 
SAFE 


The 20th Century Gas Machine. 


THE C.M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 


FORNISHED 
ON APPROVAL 


“THE JONES” | 
AUTOMATIC CAN END WIPING MACHINE 


DID YOU 
Slogan: 
SEE 
Notice 
Let's get together — 
THE 
LOCKER the Business is good— 
LAST adjustments ‘ ea aI _ Let's make it better. 
WEEK ? | 


The above is an exact reproduction both of the side and end elevation of our AUTOMATIC CAN END WIPING MACHINE designed to wipe 
superfluous solder from the cans while in an inclined position. 


This machine is made single and double to attach to any make can end soldering machine; will save from 70 lbs. to 140 Ibs. of solder per 50,000 cans, 
It rivals in simplicity and completeness of adjustments any machine on the market. 5 
The solder wiper can be worn to the shafts, taken out, refilled and replaced, without disturbing any of the other mechanism. The hand wheel 


adjustments make it possible to take up the least wear that may occur, with the least possible trouble. We guarantee satisfaction. 
Price and testimonials will be furnished on request. 


Manufactured by FOR SALE CHEAP 
THE JONES MACHINE COMPANY, Inc. One Slaysman Lock Seam Body Former with 
Office, 211 North Calvert Street : ::: Soldering Attachment. 
Factory, 227-229 North Holliday Street 
BALTIMORE, MARYLAND IN EXCELLENT CONDITION 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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4,609,000 Cases 
Maryland’s Tomato Pack 


For 1909 


We Are In The Heart Of This Great Industry 
And When We Say 


AHolgiano’s 
“$Sreater Baltimore” Jomatc 


= 


Vj 


— 


AN Is The Best Tomato For Packers A) 
rN We Can Prove it To Be A Fact MAN 
Wan J. Bolgiano & Son, Baltimore, Md. Feb. 20th. 1910. Ki 
Gentlemen:- Enter our order for 75 lbs. Bolgiano’s “Greater Baltimore” Tomato for our 1910 crops, | 
we may need more of this seed after we have seen our growers. Yours very truly, \ 
Wm. NUMSON & SON. Packers, Baltimore, Md. aed 
BOLGIANO 
Tomato Seed, Peas, Beans, Sugar Corn, Beet Seed, Etc. For Canners. 
02 Unbreden Alwars _ BALTIMORE, MD. U. S. A. 


Nad, : 
\\y 
| 
3 
| ; 
SZ. | 
Per 
\ 
“She 
YW. 
es 
| 


_ THE TRADE 


& 
ong Libera erms 


Reduced Prices 


We have Harvested the Finest Crops of the Very 
Best Tomato Seeds we have ever grown. This enables 
us to make the following Exceptionally Attractive 


Offer. 
“TE FRRAS: 


All bills for Tomato Seeds purchased after Jan. 1st. 1910 will be dated March ist. 2 per cent ro days 
or June ist. r9t0 net. We will put the seed up in 144 Lb. % Lb. and | Lb. Packages to suit your con- 


7. 
venience. 
Ss 
t 
Bolgiano’s *‘Greater Baltimore’’........................... 2.50 Livingston’s Perfection Tomato............................ 90¢ \ 1) 
Bolgiano’s Extremely Early Prolific I. X. L. .............. 6.00 Burpee’s Matchless Tomato........................-.000005 90c \ } 
Bolgiano’s Extra Early Wealthy........................... 2.50 90c 


Livingston’s New Stone 90c 90c 


SeEANS & PEAS 


Grown by ROGERS BROS. ( Wnite For Prices, ) Ni 
Refugee or 1000 to 1 Beans Giant Stringless Valentine Extra Early AlasKa Peas Long Podded Alaska Peas " 
Early Red Valentine Beans Hodson Wax Beans Prolific Early Market Peas Bountiful Extra Early Peas f 
Hopkins Valentine Beans Wardwells Kidney Wax French Canner Peas Tom Thumb Peas \ r 
Extra Early Refugee Beans Round Podded Kidney Wax Improved Sugar Marrow Peas William Ist. Extra Early Peas 
Burpee’s Stringless Beans Curries Rust-Proaf Wax Ameer or Claudit Peas 


Beets: Detroit. Dark Red, Crosby's Egyptain, Dark Blood Tumip. 
Onion: White Portugal, Yellow Strasburg, Etc. 


Per Lb. 
Bolgiano’s ‘“‘My Maryland’”’ Tomato 10.00 Per Lb. 


TOMATO TS 


We annually grow Millions of Thrifty Cold Frame and Field Grown Tomato Flants, 
all from our own Trustworthy Superior Tomato Seed. Write for our low prices. 


Light, Pratt & Ellicott Sts. 
Established For 92 Years BALTIMORE, MD. 
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THE TRADE. 


FOR 


Packer's 
‘Clean Bright” 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


PLATES 


NEVERSLIP 


The 
Solder 
That 


TEED AREAL 


CPT 
perk. x 
Does THIN Gy) 


DoES IT 


APPEAL TO vou? % 


SI NEW YORK. CITY. 


FACTORY ~ PORTLAND. MI 


NEVERSLIP SOLDER AWARD. 
It is a great saving to the Consumer. 


The economy consists in the automatic production which reduces the price 
and insures absolute uniformity and mathematical correctness of amount. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


Use 
NEVERSLIP 
Wire 
Solder 
For 
Capping, 
Tipping, 
Side Seaming, 
Floating, 
Cap Hemming. 


4 THE TRADE. 
Machine Company, sew jersey. 
OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morral Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
Can Marker, 
Electric 
Process Clock 
° Fire Pots, 
Capping Steels, 
Soldering Coppers, 


N. FU. IN. 
“A A Rotary Pea and Bean Filler. 


Guaranteed to cap and tip satisfactorily 100 cams per minute. 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamitton, OnT., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


King Tomato Filler. 
\ 


THE TRADE. 


PACKERS 


00 YOU USE A WIPED OR A NON-WIPED GAN ? 
WHAT IS A WIPED CAN? 


Why it is simply a can which is wiped with cloths at and 
adjacent to the joints, while the can is fluid hot in the course of 
manafacture, thus removing part of the solder and tin coating 
from the can. 


There is an important difference between a wiped can and the 
non-wiped can such as I manufacture. In my non-wiped can all 
of the tin coating that ever was put on the can is left there, besides 
being reinforced at the joints by the solder I use in making 
the can. 


Before signing your 1910 contract for cans write me for further 
particulars. 


WALTER J. PHELPS 


MANUFACTURER OF 


Oyster, Fruit and Vegetable Cans 


SINCE 1890 


FOOT OF LAWRENCE STREET 
BALTIMORE, - MARYLAND 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 


Machine and Boiler Works, 
1917 AND 1919 ALICEANNA STREET, 


Baltimore, Md. 


Zastrow’s 
Oyster Steam Box. 


Improved Square Oyster | Steam Box, 


THESE Boxes are made square, so that when the square cars filled with 
oysters are run into them, they fill the Box as full as practical, thereby 
leaving very little unused space for the live steam to fill up. They are 
made of % inch plate steel, riveted together with 54 inch rivets, all seams 
and joints are fitted and caulked carefully, the frames are filled with pack- 
ing and fitted with two swinging doors, the tracks are securely fastened to 
the heavy angles forming the corners of the Box. Every Box i; furnished 
with steam pipes fitted to Box, safety-valve, steam gauge and all valves 
necessary. They are generally made 25 feet long, 30 inches wide by 31 inches 
high inside, to hold three 8 ft. cars easily, but are made to any desired length. 


GEO. W. ZASTROW, 


Mechanical Engineer, 


1404-1410 THAMES ST., BALTIMORE, MD. 


Manufacturers ef the Strictly High Grade Nickel-Stee! 
“MARYLAND” AUTOMOBILE. 


The 


BALTIMORE, MD. 


Co., 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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THE TRADE. 


VIRGINIA CAN COMPANY, 


OFFICE AND FACTORY 


BUCHANAN, VA. 


MANUFACTURERS OF 


PACKERS’ CANS 


Solder Hemmed Caps. Cases and Supplies 


H. A. LATANE, Sec.’ y-Treas. 


TENNESSEE CAN CO. 


OFFICE 


CHATTANOOGA, TENN. 


F. B. SCHULTZ 
Sales Agent 


Write Nearest Office for Informa- 
tion and Prices 


With plants located at Buchanan, 
Va., and Cincinnati, Ohio, and ware- 
houses at Chattanooga and Troutville, 
we are able to take good care of our 
customers, South and West. Our 
growing business has enabled us to 
increase our capacity and improve 
our facilities from year to year, so 
that in 1910 we can offer cans, as to 
quality and quantity and variety, 
equal to any manufacturers in the 


country. 


0. C. HUFFMAN, President 
CINCINNATI, OHIO 


OLD DOMINION CAN CO, 


OFFICE 


TROUTVILLE, VA. 


C. E. LAYMAN 
Sales Agent 


Write Nearest Office for Informa- 
tion and Prices 


UNITED STATES CAN COMPANY 


OFFICE AND FACTORY 


CINCINNATI, OHIO 


MANUFACTURERS OF 


REGULAR AND SANITARY CANS 


IN ALL STYLES, SIZES AND SHAPES 


Write Nearest Office for Information and Prices 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


STANDARD OIL CO’ 


DEODORIZED GASOLINE ts usea by 95 per cont of the CANN- 


ING TRADE. Why? Because it Is best and cheapest, and Is for 


sale everywhere by Tank Wagon, in Barrels or iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


BALTIMORE, FRIDAY, MARCH 18, 1910. 


CANS FOR ALL PURPOSES 


Our line is constantly becoming 
more varied; many styles we could 
not manufacture yesterday we can 
make today. 


Our Principal Line is 


PACKERS GANS 


We operate the entire year, how- 
ever, on the largest general line 
of Tin Cans of any Independent 
Company, and we solicit inquiries 
from all users. 


Nlodern 


LITHOGRAPHING 


Equipment 


SOUTHERN CAN CO. 


BALTIMORE 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


A review of the past week in canned goods presents nothing 
new—it has been the re-enactment of the same thing over and 
over again; words, words, and more words to the tomato 
canners and holders, for and against any proposition that any 
one can advance, upon any means or method of drawing the 
tomato situation out of its ‘‘slough of despond’’—but nothing 
that sounded like a profit-paying price for tomatoes. And these 
words at this time are so inappropriate, to say the least. For 
the canners have awakened from the dream they had last fall 
that tomatoes in cans would be worth big money, and they now 
too keenly realize that their rush to break the record on this 
article was a mistaken move; so that like a suddenly awakened 
boy, instead of being in the humor of listening to these words of 
good, sound (ing) advice now, they feel like kicking the adviser 
on the shins just to relieve their feelings. 

If anyone wanted evidence of this mental condition on the 
part of the tomato canners of this section of the world, he should 
have attended the Tri-State Association meeting at Wilmington 
yesterday, and observed the pre-occupied manner of said tomato 
canners. It would seem that the recent recession in the tomato 
price thermometer, drove the mercury of their hopes to the zero 
point; and yet we cannot see just why this should be so. 

The Association reported on the holdings of tomatoes in 
canners hands to the 15th of this month, and the showing is all 


_in their favor. The figures are small enough to cause the job- 


bers to sit up and take notice, if they are wise. For instance, 
there were but 1,672,740 cases of No. 3 tomatoes reported on 
hand, covering the three States of New Jersey, Delaware and 
Maryland, and while this does not mean that these are all the 
tomatoes in the country, it does mean by long odds the great 
majority of them. 

Against this number of cases is to be put the demands for 
the months of April, May, June and July, four of the best tomato 
consuming months of the whole year. There are not many 
tomatoes in any other section of the country; Virginia has but 
a smali fraction of its pack, and may be rid of this before the 


- end of the present month.’ The West is sold out to a large 


: 


8 THE TRADE. 


extent and the carry-over there is light, and California has not 
enough tomatoes for its own wants. Where then are they to 
come from? There are not enough tomatoes in this great tomato 
canning section to fill the requirements, and the jobbers will 
learn this some day, and possibly to their sorrow. Their present 
holdings of tomatoes will not last long, for the retailers are put- 
ting them out faster than ever, if recent investigations along 
this line can be relied upon. 

President Hoffecker, of the Tri-State Association, said at 
the meeting that he had dropped into a large retail grocery 
store of Philadelphia and interviewed the proprietor as to how 
canned tomatoes were moving this year, in comparison with 
other years. The high prices of meats, etc., would seem 
naturally to throw an increased demand upon tomatoes—the 
poor man’s meat—and the experience of this large retailer bears 
out this supposition. For he answered that he was selling fully 
50 per cent. more canned tomatoes this year than ever before, 
and he ascribed the reason to the cheapness of tomatoes, and to 
their usefulness in the poor man’s home. 

Contracts are now being made with the growers, and they 
range from $7.00 to $9.00 per ton, the average being about $7.50. 
Not a great many acres are as vet under contract, but the pack- 
ers are slowly making their arrangements. Few of the more 
experienced canners seem to think that there will be any 
material cut in the amount of acreage this year, over last year, 
and we are very much inclined to agree with them. In this re- 
spect tomatoes seem to be a will-o-the wisp, luring the packer 
on to try again, in the hope that next year—the tomorrow of 
the canning industry—will bring forth better prices and sure 
profits. 

Corn is resting in serene enjoyment of its high prices, but 
there is no rush of demand in this article any more than in 
others. 

Pea planting is on, owing to the fine spell of weather that 
has been experienced in this section during the past fortnight, 
and the majority of the acreage will be in before another issue goes 
to press. Here in Marvland, Delaware and New Jersey the 


amount put out will be about the same as in former years, and 
it is yet too early tospeak of New York State and the West. 


But it is a fact that peas were very disappointing last season in 
the amount of profit they returned their packers. 

The warm weather is rapidly ending up the oyster season, 
and as this spring weather seems to have come to stay, or at 
least has all the appearance of permanency, as far as one can 
judge in such matters, there will be an early closing to this 
branch of the business. The raw oyster shippers have enjoyed 
a most successful season, possibly the best in their history, and 
as the new regulations regarding the shipment of oysters in con- 
tainers free from ice goes into effect May 1, they look forward 
to an even better season next fall and winter. 

There are no changes in the prices of any articles worthy of 
special mention, and what small changes have been made are all 
of a downward tendency, showing the desire of the holders to 
unload. 

Cans and canners’ metals show no changes, though the time 
for buying supplies for this coming season is now close at hand. 


Death of Samuel N. Hyde. 


Mr. Samuel N. Hyde, probably the most noted corn packer 
in the country, as well as the most successful one, died at his 
home in this city on Wednesday, March gth. Mr. Hyde was ill 
for some time; he was 83 years of age. Funeral was held Friday 
from his residence; interment in Greenmount Cemetery. 

As is well known by all the older canners in this section of 
the country, Mr. Hyde conducted a corn canning plant in 
Harford County, and was looked upon as one of the pioneers of 
the business, Hyde’s Egyptian Corn being widely known 
throughout the country. The seed from which Mr. Hyde’s 
corn was grown is said to have come from Egypt, having been 
secured by the late Stevenson Archer, when a member of 
Congress. 

Mr. Hyde leaves two children, Rev. A. Lewis Hyde, of 
Slate Ridge, Pa., and Miss Anna Hayes Hyde, of Baltimore. 


Don’t Be Odd. The wise business man keeps his eye on the 
other fellow. The ‘‘other fellow’’ in the canning business has 
‘‘A Complete Course in Canning,’’ priced at only $5.00. 


THE TRADE. 


GROWERS OF 


GREEN BAY, WIS. 
EAST JORDAN, MICH. 


NOTE: 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 


MAIN 
OFFICE 


TOMATO GROWERS: Try our Chalk’s Early Jewel and New Stone tomato seed— 
grown by us from carefully selected tomatoes in the Northern climate. 


FOR CANNERS 


{ MILFORD, CONN. 


JOHN G. MAIER’S SONS, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL a. 
FOR BRIGHT AND RUSTY CANS. : : 


BALTIMORE, MD. 


AYARS CAPPING MACHINES. 

KING TOMATO FILLERS. 

HAMMOND LABELERS. 

COX CAPPERS. POWER SCALDERS. 
ALL IN STOCK IN BALTIMORE. 


A. K. ROBINS & CO., 


726 E. Pratt Street 
BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE TRADE. 


THE QUERY: 


How to increase the consumption 
of Canned Goods? 


THE ANSWER: 
OUALITY. 


The First Requisite: THE RIGHT RECEPTACLE. 
The Right Receptacle: THE SANITARY CAN. 
THE ORIGINATORS: Sanitary Can Company. 
THE PRESENT MAKERS: Sanitary Can Company. 
THE FUTURE MAKERS: Sanitary Can Company. 


Factories: 
General Office: Fairport, N. Y., Indianapolis, Ind. 
447 W. FOURTEENTH STREET Bridgeton, N. J. 
NEW YORK CiTY Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS, MANUFACTURED. UNDER MAX AMS PATENTS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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| CHICAGO MARKET. 


Special Correspondence to *“‘The Trade’’ 


CHICAGO, March 16, 

March Business.—The business of this month so far has 
been disappointing in canned goods. January was an excellent 
month and February quite good, both much better than the 
same months of 1909, but I learn from the brokers that buying 
so far during March has been very light, and that most buyers 
are complaining of poor trade. 

Buyers will not usually tell each other ‘‘the whole truth 
and nothing but the truth’’ about business, but they will fre- 
quently tell the brokers when business is ‘‘punk,’’ inorder to 
excuse themselves from buying and avoid being urged to buy. 
I heard a buyer today say, that March business was ‘‘rotten,’’ 
and though inellegant, his simile was certainly expressive. 


Tomatoes.—Sales are being made from warehouse and 
dock of Maryland standard and near-standard tomatoes in 
Chicago at 67%4c. and 7oc. the dozen cans, and quite a few sales 
have been made at the latter price. There is a block of a well- 
known brand here on one of the docks which is being closed 
out at 7oc.; no less however. 


Lake and rail navigation opens April 15, and in fact the 
railroads will begin to receive freight on April 1, so I under- 
stand, which freight will be loaded in the ships at the eastern 
lake docks until they can safely come through. This will put 
the freight rates back to 22c. per hundred to Chicago from 
points getting a Baltimore rate, and it figures 7c. or a fraction 
less per dozen on No. 3 tomatoes. 

At 6oc. f. 0. b. Maryland they would cost 67%c., and it 
will be seen that holders despairing of an advance in price are 
anticipating the putting in of the freight rate, and are selling 
their spot holdings at the price. Indiana packers are naming 
prices at 72%4c. Chicago as the lowest heard of for standard 
No. 3 tomatoes, and they range from that up to 75¢c. f. 0. b. 
cannery. ‘They seem to be firm and rather indifferent. In fact 
Indiana packers seem to have ‘‘cut out’’ Chicago in two years 
past to some extent, and to have found more profitable and 
appreciative markets in the smaller jobbing towns. Chicago is 
more apt to buy on sample than on brand or reputation of the 
packer, and her buyers will give eastern tomatoes as good a 
hearing as Indiana tomatoes. Good tomatoes all look alike to 
Chicago, no matter who packs them. 


Canned Corn.—The market is well cleaned up of standard 
corn, and is now practically on an extra standard basis. 


Several large blocks of strictly fancy Country Gentleman 
corn have changed hands of Jate between local jobbers at 8734c. 
and goc. for strictly fancy grades, but common or standard 
grades of Country Gentleman corn are scarcely to be found, 
either in first or second hands. 

_ Future Canned Corn.—lIllinois canners are standing firm 
for a price on 1910 pack of corn of 65c. for standard, 67%c. to 
7oc. for extra standard and 8oc. for fancy Country Gentleman, 
f. o, b. cannery, without deviation. 

I hear that the Illinois Canning Co., Hoopeston Canning 


- Co., Iroquois Canning Co., Gibson Cannery, Paxton Canning 


Co. and Bloomington Canning Co. are each about or entirely 
sold up to their full capacity and that they are seeking no further 
business. 

Iowa does not enter into consideration here on canned 
corn, as it is only now and then that the Iowa canners can get 
into Chicago with their product, they being able to get better 
prices from the farther West and Southwest. WRANGLER. 


With Peary to the North Pole. 
Letter Concerning Part of Supplies He Brought Back With Him. 


J. LeRoy Robinson, formerly of Bridgeton, received a letter 
which was of interest to James D. Cox, of Cox Bros., Bridgeton, 
New Jersey, and sent him a copy of the same. It will also be 
of interest to the readers of THE TRADE, and we give it here 
in full. 


Mr. J. L. ROBINSON, 
1o§ Hudson St., New York. 

Friend Robinson:—When you were in our office the other day looking 
over the returned goods which Commander R. E. Peary sent to us after his 
successful trip to the North Pole, I do not know if you noticed the good 
condition of*the Rio Grande 3-lb. tins of tomatoes. The bulk of these 
goods were stored for about a year and a half atthe most northern point 
of Greenland, (Etah) and exposed to severe cold weather and rain and 
snow. From this point Commander Peary took such quantities as neces- 
sary on his sleds to the Pole. : 

Simply want to call your attention to this as I know that you are 
always interested in what is going on in the line of canned tomatoes, 
and I knew this would be of interest to you. 

JOHN BELLMAN, 
These tomatoes were canned at the factory at Rio Grande 
in which Mr. Cox is interested. 


Little Rock, Ark.—The Shipping, Canning and Manufac- 
turing Association of Mena has been incorporated with a capi- 
tal stock of $15,000; $10,000 of which has been subscribed. 
They will do a general business of the canning and sale of vege- 
table products. Incorporators, J. L. Gates, G. L. Gates, 
G. F. Crawford, George Sunderman, A. L. Durham, H. Z. 
Fowler, R. Osborn, S. D. Allen, R. R. St. John and Thos. A. 
Rerkebile. 


W. E. ROBINSON & CO. 


Canned Goods Commission Merchants 


BEL AIR, MD. 


Liberal advancements made on 
consignments 

Lowest prices for best makes of 
Cans and for Canners’ Supplies. 


| 
KITTREDGE 


THE TRADE. 


$69,000.00 


3 SAVED TO THE CANNING INDUSTRY AND 
should make no mistake in believing all Cans ¥ DIVIDED AMONG THE SUBSCRIBERS AT 


to be of equal grade. Comparison and ‘test will : ; 
readily show a marked difference in both quality : CA a N ERS FX C 4 A N G E 


of material used, and strength of manufacture. 


Write for Information 


FIRE INSURANCE AT CANNERS EXCHANGE 


We call your attention to the high class 


Can we are now delivering on orders, and on the 


strength of same we respectfully solicit an LANSING B, WARNER Attorney and Manager 


opportunity to figure on your requirements. 
Ppe y - y q 5 Wabash Avenue 


We operate our plant all the year round, 


CHICAGO 
and are particularly well fixed to fill your orders 
for Fall and Winter Packing. Q ADVISORY COMMITTEE 
FRANK A. VAN CAMP, Chairman CHAS. S. CRARY, Treasurer 
Indianapolis, Ind. Hoopeston, Il. 
GEORGE G. BAILEY WM. R. ROACH 
Rome, N. Y. Hart, Mich. 


L. A. SEARS, Chillicothe, Ohio 


Tue Boyre Can Co. 


BALTIMORE, MD. 


Officially Endorsed by the National Ganners’ Association 


What Some Users Say: THE CAN 


STANDS STILL 


“We run for weeks and did not lose a can.” 

“No need for poor cans unless you want them.” 

“We have the seamer running fine, have not lost a can in two 
weeks.” 

“We run hundreds of cases and not a can lost.”’ 

The can stands still. No slop, no waste. 

This machine is designed for sealing open top cans after being 
filled. 

The operator places the filled can, with the cover in position, 
on the conveyor on the left as shown. ‘Lhe can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 

These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


A Great Success. Why Not Use Them? 


The Improved Lock and Lap Side Seam for Open Top Double 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 


by us MANUFACTURED BY 


We are the sole owners of this patent. L. Ss J. A. STEWARD : 


All persons are warned against infringing this patent by mak- 
ing or using sanitary cans with lock and lap side seam. Rutland, Vt. - U.S. A. 


“STEWARD DOUBLE’’ SEAMER, No. 6 
With Automatic Feed For Round Cans 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


New York, March 16.—Conditions remain substantially 
as reported last week with sales limited to actual requirements 
in most instances and almost no buying for anything beyond 
the present. Perhaps the weather has been a potent influence 
in holding sales down, because of the well understood fact that 
buyers will not take hold freely when this chill continues. Most 
holders still look forward, hoping for something better in the 
future; but when hope is long unsatisfied it becomes more or 
less discouraged. It is quite probable that buyers could obtain 
stock below quotations in some instances upon a firm offer; but 
inasmuch as they, too, are conservative, it looks as though the 
situation offers little promise of important improvement for the 
present. 

Tomatoes.—Perhaps one cannot say that the market is 
materially different from what it was last week. It is a shade 
weaker, if anything, and there is a disposition to force it down 
in nearly all instances. Buyers are not taking hold with any 
degree of energy, merely satisfying such requirements as arise 
from day today. Conditions in this respect are unchanged, 
perhaps, with all buyers playing the waiting game with as much 
indifference as they can muster. Tomatoes are, perhaps, the 
most active article in the list, but even so, this doesn’t mean 
much now. Much interest attaches to the propositions for new 
contracts now under consideration, and the grower who has not 
advanced his figures as compared with last year, is so rare as to 
be a curiosity. Movement here is limited and it is possible to 
buy at 65c., regular terms, f. o. b. factory, under certain condi- 
tions. On the other hand, there are holders who ask up to 75c., 
and while this virtually puts them out of the market, they are 
confident of the future and refuse to concede anything for the 
purpose of obtaining business. 


FOR SALE. 


Hawkins Cappers, Plummer Fillers and 
Blanchers, and other machinery in a fully 
equipped two line pea packing plant. Also, 
nine Ideal Viner Feeders, two Hamachek 
Pea Harvesters, drills, wagons, harnesses, 
etc. 

Alaska and Horsford Market Garden Pea 
Seed. For full particulars write, 


W. Seyk Gompany, Kewaunee, Wis. 


Corn.—Trade is limited and confined principally to the sup- 
plies required for immediate use. Practically all holders are 
agreed upon maintaining prices and it is a difficult matter to 
secure any concessions from holders in this direction. It is 
understood that supplies of best qualities are limited and condi- 
tions are such that demand is likely to be brisk before these 
supplies are exhausted, or before the new pack is ready for de- 
livery. Fancy grades of both Maine and New York pack are 
virtually exhausted. While in other ways the market seems 
destined to increase in firmness as the available supplies decline. 
Growers are asking $8.00 per ton for fresh corn for the new 
packing, a price which, in a way, is considered high. It seems, 
however, as though the price will hold good. Growers appear 
very determined. Not much business has been done the past 
week, but so far as reported, everything has sold at full prices. 


Peas.—The market remains virtually unchanged, with con- 
ditions substantially the same as heretofore reported. Not 
many are left in the hands of holders, and what are available 
are held firmly up to quotations. Movement appears to be 
limited to actual necessities, with almost nothing said about the 
purchase of anything beyond the necessities of the day. 


String Beans.—The market appears to have shown some 
easiness during the week, and No. 2 standards are quoted at 
52c. to 55c. regular terms f. o. b. Baltimore, and No. 3s are held 
at 85c. Movement is slow, which perhaps exerted some influ- 
ence upon the price. 


Fruits.—The situation has changed so little in a week that 
it is scarcely worth mentioning. Holders have comparatively 
small stocks on hand, and the better grades of these are held 
firm, pending the probable demand of the early Spring. It isa 
matter difficult to determine accurately, consequently holders 
are not particularly anxious to sell. In peaches and apricots, 
for example, supplies are practically exhausted, and buyers are 
forced to content themselves with small lots. 


Salmon.—It is the active consuming season for salmon, or 
the last end of it, consequently movement, though featureless, 
is steady and prices are maintained at full outside figures on all 
grades. Red Alaska is steady as quoted, and the same observa- 
tion applies to all varieties. Practically everything is in second 
hands, and holders are not particularly anxious to allow their 
stocks to go. The market is firm, and the tendency of prices 
strongly upward. Hupson. 


Don’t Be Odd. The wise business man keeps his eye on 
the other fellow. The ‘‘other fellow’’ in the canning business 
has ‘‘A Complete Course in Canning’’, priced at only $5.00. 


THE TRADE. 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 


CANNED GOODS 
No. 3 S. FRONT STREET, PHILADELPHIA, PA. 
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You Are Not Tied Up 


When You Order 


Diamond 


you on approval—always. 

We don’t want your out-and-out order 
for it until you are convinced that Diamond 
Crystal is the best possible salt for your pur- 
poses. 

And we don’t want you to pay for it—for 
any shipment—unless it gives you perfect satis- 
faction. 

For two years we have shipped Diamond 
Crystal Canners’ Salt under a binding guarantee 
to take it back instantly at a customer’s request, 
and not a barrel of it has been returned. 


‘Crystal Canners’ Salt is shipped 


If the salt you are using contains sulphate 
of lime, you are paying dearly for it at any price. 

Whether you have figured it out or not, 
impure salt must cost you money. Impure salt 
handicaps you in your efforts to put out a strictly 
high-grade product. It prevents your vegetables 
from cooking up as tenderly as they should; it 
clouds or discolors their liquor. 

/t tsn’t a question of what you pay for salt in 
the first place, but a question of what the salt pays 
you. 

Diamond Crystal, because of its freedom 
from lime, will pay you big dividends on the 


Crystal Salt 


money invested. It will help you to make a 
beautiful, palatable product that will establish 
your goods as standard; and it will enable you 
to get the highest price. 

The cost of Diamond Crystal Salt is not 
unreasonable. 


ste 


Diamond Crystal Salt is over 99 per cent 
pure. It is freed from the natural impurities by 
the only process that will take lime out of salt 
without the use of objectionable chemicals. It 
is the only salt made by this process. 

You can prove this for yourself by having 
analyses made. Or we will send you analyses 
by U. S. Experiment Stations, by a State Board 
of Health, or by the National Conners’ Labora- 
tory. 

But your best proof is results, and that is 
what we want you to get. Instruct us to ship 
you a car, or a lesser amount, on approval. 

A Guaranty Bond will be sent with your 
acknowledgement. That bond obligates us, in 
case of any dissatisfaction on your part, to take 
the shipment off your hands at our expense, and 
to repay you any incidental expenses incurred. 
You are not tied up. 

Why not let us take the risk? 


DIAMOND CRYSTAL SALT CO. 


ST. Clair, Mich. 


Ganners 


Ganpers Salt. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Of Interest to Grocers. 


A bill which is arousing much interest as well as great oppo- 
sition in the Maryland Legislature, is the Grocers’ License bill. 
Under this measure, licences upon large stock are to cost as 
follows: 

Stock from $40,000 to $100,000, license $150. 

Stock from $100,000 to $150,000, license $175. 

Stock from $150,000 to $200,000, license $200. 

Stock from $200,000 to $250,000, license $250. 

Stock from $250,000 to $300,000, license $300. 

Stock from $300,000 to $350,000, license $350. 

Stock from $350.000 to $400,000, license $400. 

Stock from $450,000 to $500,000, license $500. 

Stock from $500,000 to $600,000, license $600. 

Stock from $600,000 to $700,000, license $700. 

Stock from $700,000 to $800,000, license $800. 

Stock from $800,000 to $900,000, license $900. 

Stock from $900,000 to $1,000,000, license $1,000. 

Stock from $1,000,000 to $1,250,000, license $1.250. 

Stock more than $1,250,000, license $1,500. 

Clerks of the Court, to whom application for license is 
made, must publish the amount of stock and amount of insur- 
ance of each applicant in one issue of a paper published in 
Baltimore, if the applicant lives in the city, and in one paper in 
the county in which the applicant lives, if a county dealer. Cost 
of advertisement is to be borne by the State. 


Syracuse Grocers’ Association Defends Canned Goods. 


The members of the Syracuse Retail Grocers’ Association, 
at their last meeting considered the question of ptomaine pois- 
oning in that city, and it was the concensus of opinion of the 
members that ptomaine poisoning rarely, if ever, results from 
the use of canned goods. . 

- Max Schwartz, an officer of the Association, said that there 
were 400 retail grocers in Syracuse, each selling annually an 
average of 75 cases of canned goods. This includes, he said, 
products packed in Syracuse and elsewhere. ‘‘So far as we 
have learned,’’ said Mr. Schwartz, ‘‘nocases of ptomaine poison- 
ing develop from the use of canned foods. Every precaution is 
taken by the packers to make their products pure, and they are 
assisted in this by the national pure food laws. Many persons 
think any kind of vegetables or fruit may be placed in cans and 
sold. This is not the case. No packer, however clever he may 
be, can take old vegetables and make them look like new. In 
the case of canned fruit, equal precautions are taken. Of course 
there is acid in canned fruit, but in order that this may not have 
an opportunity to act on the tin, the tins are covered with 
lacquer on the outside. 

“IT do not believe that there is a grocer in the city who 
would sell a can of food which he knew to be affected. When 
the contents of a can ferment, he can tell it, and he may return 
it to the source from which it came and get his money back. 
It is not necessary for him to sell it.’’—Grocrrs’ CRITERION. 


Foreign Trade Opportunities. 


[Inquiries in which addresses are omitted are on file at Bureau of 
Manufactures. In applying for addresses refer to file number. ] 

No. 4593. AGEKCY FOR PuRE Foop Propucts.-—An 
American consul in England has transmitted a copy of a letter 
received from a local manufacturing firm in which a desire is 
expressed to secure an agency in the United States to handle its 
products. The concern is engaged in the manufacture of malt 
vinegar, sauce and pickles. 

No. 4596. CANNED Goons AND Provisions.—The Bureau 
of Manufactures is in receipt of a communication from a party 
who states that he intends to establish a commission house in 
southern Mexico with a view to importing provisions and canned 
goods of all kinds from the United States. To this end he is 
anxious to enter into correspondence with dealers in the above 
lines in this country. 

No. 4558. PRESERVED AND CANDIED FruiT.—An import- 
ant manufacturer and exporter of preserved and candied fruit 
in France advises an American consular officer that he wishes 
to secure agents for his products in all the leading cities of the 
United States. References are required. 
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NO EXPLANATION NECESSARY. 


Great Barrington, Mass.—A report from here says that the 
Great Barrington Canning Co. have held a meeting and have 
voted to dissolve the corporation. J. B. Hullis the agent for 
the property. 
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California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN FRANCISCO, CAL., March 12, 1910. 

Stocks of canned goods on the Coast are being rapidly 
cleaned up, owing to the preparations that are being made for 
spring operations in Alaska and in the lumbering and mining 
districts of this territory. The Alaskan trade promises to be 
very heavy as a great deal of development work is to be done 
there this summer, and more men will go North than has been 
the case in several years. The salmon canneries employing 
many men during the summer months are extensive purchasers 
of canned goods, and their vessels carry supplies both ways. 
Just at present tomatoes and corn are occupying the greatest 
amount of attention, as these are staple articles and the demand 
for each of these has been such that the spot market is higher 
than it was. Pie fruits are being well cleaned out, and a de- 
mand has materialized for canned apples. This article has 
never cut much of a figure in the local market, but is com- 
mencing to be called for more than it has been. Gallon stand- 
ards are firm at $3.50, and some packers are asking more. 
Some varieties of California dried fruits are scarce and high, 
and the attention of the northern trade is being directed to 
canned fruits. Canned squash and sweet potatoes are also’ in 
unusual demand, and when the Alaskan demand is at an end 
local wholesalers do not anticipate that there will be much left. 

Spot tomatoes are firm at 77%c. to 80c., with most of the 
sales being made at the latter figure. Future tomatoes are 
selling well at prices slightly below those realized for spot goods. 

There have been but a limited number of orders received 
for the 1910 pack of California peas, but as the supply is limited 


it is anticipated that a demand will soon materialize that will 
absorb all of the expected pack. 

There is considerable business being done at the present 
time in canned asparagus, and from various sources there comes 
rumors that prices are being cut. While this may be true in a 
few cases, the opening prices are being better maintained than 
they were last season. Some packers report receiving orders 
for tips aggregating fifty per cent of their total orders, while 
others claim that seventy per cent of their orders are for these. 
More than one-half of the pack this season will be in tips if the 
demand continues in this proportion. Conditions in the grow- 
ing districts are quite favorable, fine growing weather having 
been the rule for the past two weeks. In some places a light 
rain would be welcomed to loosen the crust that has been formed, 
but there is but little complaint as yet. If the present spell of 
warm weather continues, canning can be commenced about the 
end of the month in a limited way, but there will not be much 
done in this line until well into April. 

One of the features of the canned fruit market of late has 
been the demand for goods packed in No 8cans. Stocks of 
pie fruits in this size are getting quite scarce, and prices in sec- 
ond hands are advancing. Cherries in No. 8 cans are scarcely 
to be had here at all, and the same may be said of peeled pears. 
Pie apricots in this size have advanced in price and are selling 
at $3.50 and upward. 

The rumor recently mentioned in these columns that the 
California Fruit Canners’ Association was preparing to enter 
the Washington and Oregon canning field, has been substanti- 
ated by the announcement that this concern has leased four 
canneries belonging to the Webber-Bussel Co., two of these 
being in Oregon and two in Washington. The plants are located 
at Freewater, Ore.; Newberg, Ore.; North Yakima, Wash., and 
Sumner, Wash., and all are in splendid fruit growing and vege- 
table raising districts. The Northern company wished to make 


No charge for Consultation. 


Md. Savings Bank Building 


BALTIMORE 
Bell ’Phone, St. Paul 5906 


WHY HAVE TROUBLE WITH YOUR HELP— 


When you can make your factory sweet, clean, and a 
place where they will be glad to work; at the same 
time save raw stock and labor? 


Let me be your Cannery Doctor. 


CANNERY REQUIREMENTS 


SSO SS SS 
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an immediate sale of the property, but the local concern would 
only lease the plants for a year and take an option to buy. The 
Association now has agents in the field trying to secure advan- 
tageous contracts from growers for fruit, and upon the success 
that is met with in this line will rest the decision as to buying 
at the eud of a year’s time. The Washington canneries have the 
largest capacity, being equipped to turn out a total of 320,000 
in a season, while the Oregon plants have a capacity of one-half 
that amount. The North Yakima cannery is in the center of a 
great peach growing section, but was uot operated last season 
on account of a failure of the crop. 

Preparations are going forward steadily for the departure of 
the fleet of the Alaska Packers’ Association for the North about 
March 15th, and from Puget Sound comes the news that several 
vessels will be leaving from there about that time. The ship 
St. Paul, of the Northwestern Fisheries Company, is to sail on 
that date and will carry lumber and material for the new can- 
nery that is to be erected by this firm at Kenai, Cook’s Inlet. 
The ship St. Francis, of the Alaska Fishermen’s Packing 
Company, will not be taken to Astoria to load supplies, but will 
sail direct from San Francisco about April first with supplies 
and Chinese laborers. The W. R. Flint, of the fleet of this 
company, will sail from Astoria about April 12th with the white 
cannery workers. 

The Columbia River Packers’ Association has completed its 
plans for the cannery to be erected at Thing Point, and work 
on this will be commenced at the earliest possible date. The 
main building will be 200 feet by 200 feet in size and will be 
fitted with a two-line outfit of canning machinery. Captain 
James Osmund will have charge of the the Association’s work 
in this field. 

Harry C. McAllister, Master Fish Warden of Oregon, in 
speaking of the fisheries law that has been placed in force on 
the Columbia River recently, said: ‘‘Oregon will receive a full 


percentage of the license fees which have heretofore gone exclu- 
sively to Washington. The packers are beginning to realize 
that Oregon is in earnest in enforcing the laws that have 
recently been adopted, and we have every assurance that we 
shall receive the co-operation of a large percentage of responsible 
firms engaged in business along che river. Responsible canners 
down on the river have found that the enforcement of the closed 
season means a great increase in the number of fish, and they 
are with ustoa man. This, of course, means that we will get 
along without any great friction.’’ 

S. Elmore, a salmon packer of Astoria, was visiting in San 
Francisco recently. 

S. P. Ransome, a representative of the French Brokerage 
Company of Omaha, Neb., was in San Francisco a short time 
ago looking into the canned goods situation. 

BERKELEY. 


Believes in Government Inspection. 


HAWAIIAN ISLANDS, February 10, 1910. 
Editor THE TRADE. 

The packer you quoted, and whose remarks you commented 
on in your editorial column of January 21, told a vital truth 
when he said the greatest fault in the canning business today is 
the manner of labeling goods. Even if the label bears the word 
‘*Extra’’ or ‘‘Standard,’’ how many consumers know what they 
mean? Not one in a thousand. 

There are, also, plenty of grocery clerks who do not know 
the significance of the words. How easy it is, then, to sell 
second grade goods, when the best is asked for, and thereby 
make a dissatisfied customer. Few individual packers would 
have the courage to label their cans ‘‘First Quality,’* ‘‘Second 
Quality,’’ etc., and your suggestion that the Government com- 
pel all packers to state on their labels the exact grade and con- 
tents of the can is, I believe, the only way this can be remedied. 


Yours truly, 
W. B. THomaAs. 


STEVENSON & CO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE, 


Pal. Nov. 19th, 1901. 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 


from breaks or ridges around the body. 


The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 


in floating on the tops and bottoms. 


STEVENSON & CO,, 


601-7 S. CAROLINE STREET 
BALTIMORE, MD. 
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Tomatoes can now handled con- 
finuous single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 
to parties who can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS, Seaford, Del. 
J. T. POLK CO., Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Canning Machinery Company, 
DANIEL G. TRENCH & co, 5S Wabash Avenue, 
General Agents, | Chicago, iW. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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SCALDING AND PEELING TOMATOES. 


Address of Mr. W. C. Smiley, Roanoke, Va., Before the 
Members of the National Canners’ Association, 
Atlantie City, February 9, 1910. 

LADIES AND GENTLEMEN :—As a member of the Virginia 
Canners’ Association, and a canner from that State, we greatly 
appreciate the courtesy of the invitation your Association €x- 
tend to us to be represented and take part in the exercises of 
today, and while I iully appreciate the honor that is mine to be 
with you, yet I teel somewhat embarrassed in coming before 
this Association of canners, mostly composed of gentlemen much 
older than myself. 

But as we have met at this Convention in the general inter- 
ests of the canned goods industry, and with the friendly feeling 
that should exist among canners, I feel sure you will not think 
me presumptuous in discussiug the subject that has been as- 
signed to me, ‘‘Scalding and Peeling Tomatoes,’’ which are 
important features in successful canning, yet points that are too 
frequently overlooked and their importance depreciated. 

The time has come when we must correct some of the errors 
of the business. The extreme low prices the canner receives 
for the manufactured article, and the close margin on which be 
must figure his profits has caused some of the canners of our 
State to become somewhat pessimistic. They claim they cannot 
figure their cost price sufficiently below the merket price to 
make a living proat, and yet be able to put up a tomato of ap- 
proved quality, and we have come to that age of the business 
when we must put up a tomato of quality or quit, and it is 
equally as true we must make a profit or hunt another business. 

When a canner finds he is not making a profit on his busi- 
ness he should put himself in a position to know why. He 


OOO 


should first investigate the cost price and see if there is not a 
leakage somewhere, and two of the most important places to in- 
vestigate when hunting the leakage in cost are the scalding vat 
and peeling table. The careful study of these two places is also 
essential to a tomato of quality. If the fruit is properly scalded 
and peeled, then the balance is easy, but if proper care is not 
taken here, and the tomato gces to the packing table in bad 
condition, then a standard is almost impossible. Proper care in 
scalding and peeling is essential, both as to standard and to a 
minimum cost in canning tomatoes. 

When the canner is paying twenty to twenty five cents per 
bushel for his raw materia], and using from one and a half to 
two bushels per case of No. 3's, and selling them from sixty to 
sixty-two aud a half cents per dozen less two per cent broker- 
age, he can’t make it. But with an average quality of fruit and 
the proper care in scalding and peeling the amount of fruit re- 
quired can be greatly reduced, and the canner will find it just as 
easy and a great deal cheaper to put up a standard tomato than 
to put up shoddy goods, from the fact if you are careful in hav- 
ing the tomato properly scalded and peeled you can get all] out 
of it that is to be had. 

‘In some respects I shall speak to you from the experience 
and to the interests of the smaller canner. Some of the princi- 
ples I shall advance may not be applicable to those who are 
more extensively engaged in the business, they may not be prac- 
tical, but to the smaller canner they are essentially so. 

First, if the conditions of the weather are such as to permit 
it, if the nights are dry and cool, the fruit should be allowed to 
stand in the yard or somewhere in the shade for at least twenty- 
four hours‘after gathering before going to the scalder. This 
setting in the shade helps to color up the fruit and causes the 
peel to loosen from the pulp so that when they go to the peeling 
table and are peeled they present a beautiful smooth surface. 
They will scald more quickly when they have been allowed to 


OLIVER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can 


Company, 
Wheeling, W. Va. 


IN walliNG ALDVEKTISERS, KINDLY MENTION THE TRADE. 


® 
| 


THE TRADE. 


A Small Tester for a Large Range of Work 
BLISS SEMI-AOTOMATIC TESTER 


This semi-automatic tester handles a large range of both round and 


square work. 
Leakers are positively and readily detected. 
In changing sizes, adjustments are few and quickly made. 
Send for full information regarding this machine. 


We build the complete line of High Speed Automatic Can Making 


Machinery for both 


OPEN TOP AND PACKERS’ CANS 


CATALOGUE No. 14 ON REQUEST 


PATENTED SEMI-AUTOMATIC CAN TESTER 


E. W. BLISS COMPANY 


25 ADAMS STREET, BROOKLYN, N. Y., U.S.A 
Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


OUR METAL FIBRE BRUSH 


RUSTY CANS 


QUICKEST CHEAPEST MOST EFFECTIVE 
Ask us. We’ll tell you all about it. 


LAITNER BRUSH CO., Detroit, Mich. 


ON EQUALLED Tell us your troubles. Maybe we can help you. 


CANNERS 


SAY WE 
ARE WINNERS 


BECAUSE THE QUALITY OF OUR GOODS IS 


3 
3 


AND OUR PRIGES A 


SURPRISE 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 
capacity. 


GET THEM Every can well filled. 


Automatic in operation. 
Guaranteed satisfactory. 


: The S. Howes Co. 
‘‘Fureka’’ Works, 


Silver Creek, - N. Y. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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stand awhile, which also proves a great advantage to the fruit. 
In scalding we prefer the open vat scalder, as we believe it has 
some advantages over the continuous scalders. 

When the scalder is in use the water should be kept as hot 
as water can well be made, so as to make the scald as quickly as 
pessible. A sufficient amount of water should be kept in the 
scalder to keep the tomatoes from packing in the bottom of the 
scalding basket. The boil of the water should keep the fruit 
moving in order to get a uniform scald. After the tomato has 
been in the scald something like a quarter or half a minute, 
(the time should be judged by the condition of the fruit) they 
should be raised and aired a few seconds. This causes the peel 
to contract and break, releasing the stem that gathers just under 
the peel, and keeps it from penetrating and softening the tomato. 
After airing a bit they should be let back into the water a few 
seconds again to finish the scald, then they are ready to go to 
the peeling table where they should be spread out enough to 
allow the stem to escape while being peeled. 

Now permit us to explain the advantages of a quick scald 
over a slow one. In a slow scald you heat the tomato through 
to the seed cells and loosen the substance about the seed, soften 
the pulp, and draw the juice of the tomato to the surface, thus 
making it difficult for the peeler to hold, making it necessary 
for them to squeeze the tomato in the hand in order to hold it 
while removing the stem. This squeezing the tomato forces the 
juice and softened pulp to the stem end, and when the peeler 


cuts into it a large percent of the pulp and juice runs out and is 
wasted. The peel adheres to the softened pulp, making it 
almost impossible for the peeler to remove the stem and peel 
without tearing the tomato to pieces. Where on the other hand 
if the tomato is scalded quickly it does not get hot sufficiently 
‘deep to soften it, and the peelers can remove the stem and peel 
without damage or waste of fruit. 

Care should be taken not to allow the tomatoes to become 
piled in bulk while hot, as that would have a tendency to soften 


them. Some canners use the individual box and give each 
peeler a bushel or half bushel as the case may be. We don’t 
approve of this from the fact the tomatoes in the bottom of the 
individual box will soften before the peeler can get to them. 

Every precaution should be taken to keep the fruit from 
becoming too hot before it goes to the packing table or machine 
in order to keep it firm and get a solid pack. 

The demand of the trade is becoming more for quality than 
for quantity, and it is entirely to the canners’ interest to get 
the tomato in the can as nearly whole as possible, not from the 
standpoint of a good standard only, but from the point of busi- 
ness economy. ‘Thousands of dollars of raw material go out 
over the peeling table in waste every year that should otherwise 
be added to the canners’ profits. 

The manager of every factory should give strict attention 
to his peeling department to see that the tomatoes are not un- 
necessarily chopped up and wasted. Great care should be used 
in peeling, not to open the seed cells when it is possible to avoid 
it, as deep cutting causes a double waste. In the past few years 
I have spent quite a bit of time at the peeling tables personally, 
and have made a close study of that branch of the business, and 
find it of vital importance. The first essential in peeling toma- 
toes is to be careful in removing the stem, to cut shallow, and 
run the knife as close in to the stem as possible. This avoids 
waste and leaves the tomato in its natural shape. Of course we 
advocate the spoon-shaped or concave knife for peeling. Ex- 


perience has long taught us its value as a time and fruit saver. 
The straight blade knife is clumsy and awkward to handle, put- 
ting into the peeler’s hands too great a temptation to waste the 
fruit by unnecessary cutting, while the concave knife fits the 
ball of the thumb which acts as a guard against deep cutting 
and be run close in to the stem, making a clean cut job and with 
no damage or waste of fruit. 


With proper scalding and reasonable care not to expose the 
seed cells in peeling will not only raise your quality, but will 


SALT 


The salt that is more generally used for canning purposes than any other. 


WHY ? 


BECAUSE WORCESTER has a flavor peculiar to itself that is purer 
and sweeter than any other salt. 


BECAUSE WORCESTER is the cleanest salt made. 


BECAUSE WORCESTER always 
brine. 


to be JUST RIGHT. 


OOO 


oo 


makes a clear, 
BECAUSE every barrel of WORCESTER SALT may be depended upon 


BECAUSE WORCESTER SALT is the STANDARD OF QUALITY and 


IT TAKES THE 
TO MAKE THE 


bright and sparkling 


NEW YORK — BOSTON 


WORCESTER SALT COMPANY 


PHILADELPHIA 


DETROIT CHICAGO 


DODO OOOOOO® 
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ITS THE 
EASY 
ACTION 


CONTINUOUS 


SPIRAL 


(An exclusive patented feature) 


Carries the stock through these machines with a 
positive, easy action. Clogging and consequent 


mixing is utterly impossible 


THE MONITOR WHIRLPOOL BLANCHER. 


RESPONDS QUICKLY 


To any desired change in time of blanch—The operator 


gets precisely accurate results under all conditions. 


THE MONITOR WHIRLPOOL WASHER AND COOLER. TH E 


ENORMOUS 
CAPACITY 


of these machines is unequalled— 


a feature to consider. 


HUNTLEY MFG. CO. 


SOUTHERN AGENT 


§, 0. RANDALL, 415 Marine Bank Bldg. 
BALTIMORE, MD. 


MIXING 
BRUISING 
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greatly reduce your cost price, add to your profits, and serve to 
strengthen the industry. % 

The present condition of ‘the business demands that we 
reduce our cost price and raise our quality, and to do both we 
must make use of the double advantage we would have in sav- 
ing all that is possible in raw material and in putting it in the 
can in the best possible condition. 


How to Increase the Consumption of Canned Goods. 


Fourth Prize Paper in Gontest Originated by the Canning 
Machinery and Supplies Association—Submitted 
by Via Recta of New Jersey. 


Confidence is the bed rock or foundation for increased use 
of canned foods. Style of container, beauty of label, are as 
nought if merit does not abide in the contents of the tin can. 
They should be notably of excellent or superior quality; not 
passably good because a gratified palate means more than a 
satisfied palate, as it advertises the article which adds to the 
pleasures of the table. 


0000 


Confidence being a plant of slow growth is only to be won 
by uniformity of product. The increased use of canned goods 
will only come about when every tin pleases the consumer. 
Confidence on the part of the producer is as essential as confi- 
dence in the consumer. Unless a packer has absolute faith in 
the excellence of his canned goods, he cannot establish a grow- 
ing demand. He should never toy with quality, nor lower the 
standard of established brands, no matter what may be the con- 
ditions governing the canning of food products. A brand 
noted for unvarying high quality may be discredited by some 
small defect, therefore better sell an output below standard 


under another label, than take the smallest chance of not pleas- 
ing the ultimate factor—the consumer. ’ 

Onef the largest packers of canned apples under a brand: 
which covered very high quality was tempted by a partner to 
put the favorite label on apples little off in color, but otherwise 
acceptable. He instantly replied ‘‘No, never go below your 
established grade. We had better be out of the brand for the 
balance of the season, than run the risk you suggest.’’ That is 
in line with the remark’ of another large packer made at the 
Louisville Convention, viz: ‘‘One can of poor canned tomatoes 
will do more harm than one duzen tins of good ones will do 
good.’’ 

A New York State packer noted that the grocer in the near- 
est town complained of the small business done in canned goods, 
the stock of which consisted of cheap brands. He asked per- 
mission to send a stock of high grade goods, instructing the 
trader to push them and explain their merits. The next year 
this fellow sold 400 cases of high grade canned food, instead of 
ascore or two. Here was increased consumption. Confidence 
gained in the integrity of canned foods, to the lasting benefit of 
the distributor. 

Confidence cannot be won by Publicity of any sort unless 
the goods advertised are of gratifying quality—words are of 
value, but valueless unless they are the absolute truth. Hence 
false statement on a label is suicidal to increased consumption. 

Prejudice against food prepared in the factory has always 
existed, but it is less today than ever, and so because canners 
open their doors to the public, invite inspection of raw materials 
and show how'they are handled and preserved. ‘THE OPEN FAC- 
TORY DOOR IS THE KEY TO THE PUBLIC CONFIDENCE. lt neces- 


sitates the adoption of sanitary methods and perfect obedience 
to the law of Cleanliness. The old adage, ‘‘seeing is believing,’’ 
is in full force today. It dispels doubt, kills prejudice, estab- 


(Continued on page 25) 
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| am a Specialist in 


STOKES SEED STORE. 


TOMATO SEED FOR CANNERS 


THE FINEST VARIETIES GROWN BY ME FOR THIS TRADE 
“STOKES BONNY BEST EARLY TOMATO”? is the Finest Canning Variety Ever Introduced 
SUCCESS, QUEEN, PARAGON 
Write Me For Prices, Stating Quantity You Use 


219 Market Street, 


NEW STONE, MATCHLESS, 


PHILADELPHIA, PA. 


+ 


PATENTED 
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MORRAL BROTHERS > 


MANUFACTURERS OF 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELING MACHINE 


ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 
Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 
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THE LABEL MFG. CO. 


MANUFACTURERS OF. 


LABELS AND WRAPPERS 


FOR 


CANNED GOODS 


PLAIN, VARNISHED AND EMBOSSED 


New plant, covering three acres of ground, which is just being 
completed. The plant will be equipped with the latest 
and most improved machinery, making it one of 
the best and most modern printing estab- 

Hishments in the United States. 


COLOR ALL BRANCHES 


OFFICE AND bas, Covington ‘Streets, 
BALTIMORE, MD. 


BRANCH OFFICES: 3. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. JUDGE, - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, - - $2.00 
Six months, > = - - - $1.00 
Foreign, - - ‘ $4.00 
Canada, - - - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THr TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2 00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions among themselves on all matters pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters wili ve ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, MARCH 138, 1910. 


THE CANNER AND THE RETAILER. 


Our editorial of March 4th, on the question of Parcels Post 
and its benefits to the canned goods industry, has awakened 
some attention. That great champion of the retailer, and con- 
sequently the mortal enemy of the Parcels Post—‘‘The Interstate 
Grocer,’’ of St. Louis, in its issue of March 12th, comments upon 
our remarks in this way: 


If one can consider THE TRADE a journal ‘‘published exclusively in 
the interests of the canned goods packers,’”’ as the mouthpiece of the can- 
ners of the country, then the latter recognizes the unwisdom of asking 
Congress to pass a parcels post bill. The /uterstate Grocer was the frst 
trade paper to call the attention of the packers of canned goods to the 
harm such a measure would work to the retail grocers of the country. 

In its last issue THE TRADE says: ‘‘Without doubt the danger to the 
retail grocer’s business is real and not imaginary, in the passage of the 
parcels post bill; but it is equally true that a parcels post would be a great 
benefit to the canne:s of the country through the fact that it would permit 
the delivery of canned goods samples at rates that are within reason, which 
cannot be said of the express companies. In this respect it would be an 
immense benefit, but in securing such a benefit the industry will have to 
be careful that it does not draw down upon itself a greater disaster—the 
antagonism of the retail grocers. 

**We cannot refrain from saying, however, that the retailers, as a body, 
are in a very poor position to ask the support of the canners generally on 
any movement, for if they have been of any assistance tothe canning 
industry in the past, it has been of a passive nature, certainly not an active 
one.”’ 

If that last assertion is true, then there is all the more reason why the 
canners should rescind their hurtful resolution. The canners shculd make 
a friend of the dealer. If the retailers can be shown that all that is 
claimed for canned goods is true (and to the credit of the canners be it said 
that there is usually higher quality in tinned foods than in fresh vege- 
tables and fruits bought on the open market) they will push the sale of 
them. 
Another reason for any lack of activity on the part of the retail dealer 
in aiding the packer is that no one tells the former of all the merits of the 


different brands he handles. It is true that he can cut a can and taste the 
contents, but at that he is not an expert; he does not know all the particu- 
lars in which such commodities excel; he cannot make a convincing argu- 
ment unless he has full knowledge. 

The canners and the grocers should co-operate. You, Mr. Canner, 
while trying to educate the consumer, should also see to it that the re- 
tailer is given a few pointers. No one can push goods he knows no more 
about than they are ‘“‘peas’’ or ‘‘corn’’ or ‘‘tomatoes.’’ Show him that he 
can make a living profit and tcll him all about your goods, Mr. Canner, 
and you will find that your sales will pick up and that the assistance you 
get will not be of a ‘‘passive nature.”’ 

There is much good, sound advice in this, all of it empha- 
sizing the necessity on the part of all canners to do more adver- 
tising—to use some energy and money to help sell their pro- 
ducts; and not be content to pack the goods and let the other 
fellows push them and sell them. The canners should combine 
with the retailers in an educative effort to increase the consump- 
tion of canned goods by properly and fully informing the con- 
sumers upon the real value of their products. 

And the Interstate Grocer sounds the right note when it 
says the canners should first inform the retailers. There is 
where the education must be commenced. It is practically an 
admission that the retailers do need this enlightenment; just as 
we contend. 

Editor Small, of the Merchant’s Review of New York City, 
takes another view of our editorial. After quoting nearly all 
of our article, he says: 

‘This is enough to take one’s breath away. Fur every dollar spent to 
advertise canned goods by packers the grocers have spent a hundred, and 
yet THE TRADE is not satisfied. 

“For thirty years the grocers have been pushing canned goods as vig- 
orously as they have pushed tea and coffee, and yet there seems to be 
doubt as to the grocer having earned the friendliness of the canner ! 

*‘We would like to see grocers advertise canned goods more freely, just 


’ as we would like tosee them advertise all groceries more freely, but to 


deliberately call down the grocers for not ‘pushing’? the product of the 
canneries beats all our going a-fishing. 

“The enormous output of the canning industry has virtually found its 
outlet through retail efforts alone, and yet a thankless attitude is reported 
on the part of the canners! ; 

“If the canners are without gratitude, what a pity Charles Lamb is 
not alive today to feel their bumps.”’ 


Editor Small misses our point entirely. We had no refer- 
ence to advertising canned goods whatever. If the grocers have. 
spent only $100 in advertising canned goods to the packers’ 
$1.00, they have done very little indeed ; because aside from a 
very few canned goods packers, who may be called specialists, 
and who do spend large sums annually in advertising, we doubt 
if the spender of the $1.00 can be found among the usual run of 
canned goods packers, 


Such advertising of canned goods as the said grocers do is 
usually the offering of cheap goods at cut rate prices; and this 
always carries with it an impression that the goods are poor. 
Looked at in one way it would seem to be a question as to 
whether such advertising does not do more harm to the general 
line of canned goods than good. 


The point we wish to make, however, is that the retailer 
doet not know canned goods so as to be able to talk them to his 
customers with confidence and intelligence. And we contend 
he should so know them. For instance, just after canned 
Hawaiian pineapple was first exploited it was the common 
thing—and is yet—to have one’s grocer call attention to 
Hawaiian pineapple, to enthuse upon its value and delicious 
taste, etc. This is what we want to see in connection with 
every article in the line of canned goods. Every grocer knows 
a large number of his customers never touch canned goods ; and 
he knows this is due to a prejudice founded on ignorance. 
If every grocer would make it a point to remove that prejudice 
by quietly talking to that customer, giving her a brief descrip- 
tion of the manner of canning foods—of their guaranteed fresh- 
ness, cleanliness and wholesomeness because of their method of 
preparation, he would make a better customer, add to his profits, 
permanently increase the consumption of canned goods and wipe 


‘ 
| 


THE TRADE. 25 


out that immense wall of prejudice towards this article. But 
before he can do this he has to learn his own lesson first. 

And now we come to the meat in the nut: When the re- 
tailers are able to talk canned goods in the way mentioned, they 
will take great care in the goods they buy—they will buy the 
goods, and not merely the fancy label. ‘That is what we want. 
Then the slack-filled; ‘‘the two cans produced, where but one 
grew;’’ the low grade, the seconds in both quality and quantity 
goods will find their true level, and not be able to masquerade 
under a fancy label as the ‘‘best ever.’’ When the retailer 
knows the goods he is selling, he will take the necessary care a 
good customer is entitled to, and we will have moved up a good 
many notches. 

Today, being ignorant of canned goods and their method of 
production, he allows every insinuation against them to go un- 
challenged; and as we have often personally seen, been the very 
one to make the insinuation. 

And Brother Small, this changing of heart will not cost the 
grocer one cent, but on the contrary, will bring him many more 
dollars, and what is still better, will bind to himself a host of 
well-pleased, satisfied customers. 


Salt Lake City, Utah.—Articles of the McGriff Orchard & 
Canning Company have been filed, taking over the McGriff 
Orchard & Commission Company, the Utah Sanitary Fruit Can- 
ning Co. and all of the business of Edwin G. McGriff and his 
wife, Olive A. McGriff. The capital stock is $225,000. The 
directors are Edwin G. McGriff, Heber M. Wells, Thomas R. 
Cutler, Jr., James E. Ballantyne, Leonard F. G. Hardy, Sr., 
Alma Eldredge aud Isaac A. Hancock. 

A certain Canner wants to buy just what you have 
too much of. A glance at the ‘‘For Sale’’ page will give you 
the answer to the puzzle—read it carefully. 


(Continued from page 22) 
lishes confidence, invites use, and these work together to in- 
crease consumption. 

Objection—may we add that only a mere fraction of con- 
sumers have an opportunity to visit any factory, and tlat is 
true. But the factory can be brought to the consumer as it was 
done during the winter of 1909 at Grand Rapids, Mich., in the 
public lecture course at the Ryerson Library, and later before 
the Hotel Stewards’ Association in New York, by means of an 
illustrated lecture, in which processes were described and views 
shown of the interior of factories. These were shown in detail 
by pictures thrown on a screen. One series showed the factory 
on the farm; a second, one located in a village; the third one in 
a large city. All sorts of consumers listened, and many came 
to the speaker and testified they had received a new idea of fac- 
tory-made goods, and that their unreasonable prejudice vanished 
as light was let into their minds. 

Publicity in whatever form it may be sought becomes pow- 
erful to increase demand when the factors outlined are in prac- 
tice. The character of advertising should be such as to acquaint 
consumers with methods of cultivation, transportation of raw 
products, rapidity of their handling; the automatic character of 
the machinery used; the skilled helpers; the packer’s guarantee 
of quality. 

Increased consumption or enlarged confidence will be gained 
through legal inspection of materials and factories. No better 
proofs of this can be presented than is found in the wonderful 
enameled kitchen in the Chicago stock yards, the largest in the 
world, where rigid attention is given to sanitary methods, even 
to inspection of the garbs and habits of the workers. 

A growing consumption will result from proving to con- 
sumers the economy of preserved foods, not only as relates to 
comparative cost between fresh and canned foods of the same 
sort, but in saving all the time, labor, worry of the housekeeper, 


THE MACHINES 


FOR LABELING, WRAPPING and LACQUERING 


Put the ‘finishing touch’ to cans in half the time re- 
quited by hand and the work looks so much better that 


_there is really no comparison. 


Hundreds of canners will tell you it is. ‘expensive 
economy’ to be without the BURT Machines because 
they create such a saving over ‘hand work’. 

Just write us what size or sizes of cans are used and 


the probable output 


some interesting information will 


be sent you promptly. Do it now, while you have the 


time. 


BURT MACHINE COMPANY, 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 


: 


26 THE TRADE. 


and impressing upon her the value of variety in diet, which 
canned goods afford at very low,cost and available for table use 
at will, in a few minutes time. Incidental to the above might 
be added an irreproachable container. Tin cans cannot per- 
fectly preserve food unless they are strong and so thoroughly 
coated with pure tin as to make them safe from chemical or 
electrical action induced by acids in the food. There is no ques- 
tion that the use of sanitary tins and cans enameled on the in- 
side have led to a larger use of canned fruits which in the ordin- 
ary tin cans lost color and flavor, for the reason stated. 


Just a century has rolled away since Appert, the father of 
the canning industry, furnished France and its navy with fresh 
vegetables preserved for months in hermetically sealed contain- 
ers, processed in an open water bath, and which when used 
were believed to be fresh vegetables, so well had Appert suc- 
ceeded in preserving flavor, color and texture. Since then the 
consumption of hermetically sealed foods has increased, gradu- 
ally at first, but remarkably fast with the beginning of the Civil 
War period, until today they are universally used, are in the 
stock of every purveyor of food, their usefulness and good qual- 
ity demonstrated under every possible condition, in every zone 
on the earth. They have become staple articles of food, and 
the miracle is that a billion tins are used annually without one 
single case of death being proven as being due to the use of 
canned goods, unless they were spoiled at the time used, or 
after undue exposure to the air. Nosuch record can be made 
of fresh foods as ordinarily sold in city markets, and therefore 
the increased use of canned goods cannot be restrained so long 
as the canners maintain and increase public confidence in 
their merits. 


How to Increase the Consumption of Canned Goods. * 


’ BY THOMAS H. SMITH. 


To increase the consumption of canned goods the c.ntidence of the 
public must be courted and cultivated; the ravings of the muck-raker and 
sensation-rending journals must be overshadowed. To accomplish this 
end be honest, pack only the very best goods you know how or can learn 
how. Quality is a wonderfully productive salesman. Have the goods in 
the can exactly as they are described on the label, don’t have your labels 
lie or overstate. 

Your retail customers can’t examine the goods in your can at 
his grocer’s, and when upon opening it at home, finds he has been 
deceived, is doubly prejudiced against again buying from a dealer whom 
he has concluded is dishonest. This prejudice is far more deep-seated and 
numerous than it would have been had he the opportunity of seeing what 
he was purchasing. It is also fearfully contagious. Pack only the best 
varieties that can be produced from the best seed obtainable, use only the 
best formulz and the most efficient managers and employes. Aim at 
quality, not cheapness, and ostracize and drive out of the business the dis- 
honest canner. National co-operation and concentration is imperative. 
Publish your standards of goods broadcast so that the public will know 
what to expect and how to judge quality in canned goods. Encourage 
the broker and grocer and it will excite their enthusiasm and elicit their 
best qualities as salesmen, they will take more time in talking canned 
goods to their customers. Study beauty and attractiveness in labels, put 
the very best labels on the cans regardless of price. Use good strong cases 
that will not fall to piecesin handling and thereby prejudice the dealer 
against handling your goods, Have them attractively stenciled, and from 
pavement, truck, warehouse, car—aye, even tossed out on the arid plains 
of Arizona, they will herald and proclaim the virtues of canned goods. 
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Let every canner who contracts for his raw material furnish canvas or 
muslin signs to-every grower, and see that these are placed conspicuously 


JEROME B. RICE SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1910 crop 


Beans, 
Beets, 
Onions, 
Peas, 
Squash, 
Tomatoes, 
Sweet Corn, 
Cucumbers. 


Correspondence 
Invited, 


Cambridge Valley Seed Gardens, 


CAMBRIDGE, N. Y. 
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STICKNEY _ 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. . 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . . . . 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS. etc., in 
* ual round or square cans or glass jars, 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 


SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND STATES. 


Pineapple Sizer. 


The cut below represents a machine for the sizing of Pineapples. Any 
size up to 35% inches diameter may be cut by changing the sizing tube 
or cutter. which is made of brass and held in recess of spindle by two 
screws. The hollow spinille is also lined with brass to prevent the fruit 
coming in contact with the iron as it passes through the spindle. The 
Pineapple, after being cored, is placed on the centering plug on cross head 
and fed through the tube by hand holt on cross heads, the rods on the sides 
act as guides- 


CAPACITY FROM 8,000 TO 10,000 PER DAY OF {0 HOURS. 


Speed of Machine, 400 to 500 revolutions per miEute. 


Size of Pulley on Machine, 6 in. diameter, 3 in. face. 


THE JOHN R. MITCHELL COMPANY 


Canning and Canmaking Machinery, 


Foot of Washington St., BALTIMORE; MD., U.S. A. 


SLAYSMAN & CO. 


MANUFACTURERS OF 


AUTOMATIC CANMAKING 
MACHINERY 


SOLDER USED 


whe 


3 LBS. PER THOUSAND 


2 LBS. CANS, 
2% LBS. PER THOUSAND 


1 LB. CANS, 
2 LBS. PER THOUSAND 


WRITE FOR PRICES 


OFFICE AND SALESROOM 


718 Ee. PRATT STREET 


“SLAYSMAN” NEW IMPROVED FLOATER 


FACTORIES 
125-127 E. FALLS AVENUE 
ll S. FRONT STREET 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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in every field or patch grown for a cannery. Packers who are growers 
should do likewise. Have your factories models of neatness, cleanliness, 
your employes cleanly, healthy, and, if possible, uniformed. Use all the 
latest and most approved modern machinery and methods of economic 
production, and don’t be afraid to talk tothe public about your methods 
and business. Have your employes disciplined and your factory always 
open to inspection. Quality, co-operation, concentration and brotherhood 
is the kev to the situation; there must be a nucleus around which to wage 
your publicity campaign, which must be persistent, seductive, suggestive, 
and enthusiastic. There should be canned goods literature and the 
‘‘matter’’ should be attractive, interesting, profitable, econcmic, novel and 
historical. Interest and instruct the young and prospective housewife. 
Educate her, give her formulz for preparing canned goods for the table- 
Show her their economy in time money and labor. By all means get her 
favor. Study the psychology of the young. The old are fixed in their 
opinions and tastes and are not a favorable field for exploitation or innuen- 
does. 

Invite Government inspection and pure food regulations, plead 
for Governmental and State laws that will demand that the manager or 
proprietor of a cannery be as well informed upon the fundamental princi- 
ples of the chemistry and bacteriology of his profession as is the physician, 
chemist or druggist. See to it that they know the effects of their products 
upon the public health. Plead the health of the nation. Let your proc 
lamations be in a-tone that are philanthropic rathcr than merely mercenary. 
If every canner would make it a rule to ‘‘boost’’ canned goods on all occa- 
sions in his local paper, the approximate results would be astounding: 
Get in a paragraph or local whenever you can—give the paper somethirg 
of news value, don’t be afraid to give away a little information on canned 
goods, canning and canners. The ubiquitous can is the most concentrated 
symbol we have to represent canned goods—let it strike the consumer 
squarely in the eye from every point of vantage, location, side position— 
let it be incessantly before the public. One day the late A. T. Stewart, 
the millionaire merchant, while passing through the side of his great store 
in which the goods were exposed for sale—opposite to the Broadway side— 


he saw a piece of velvet stacked to catch the eye. He inquired who had 
arranged it in that way, sent for the man, who was anew hand, and told 
him it was wrong. The man told him it was the proper way to display 
that class of goods. Mr. Stewart said no more, but watched and saw the 
velvets managed in this way for months. Then sent for the man and pro- 
moted him to the velvet department of tke wholesale store. ‘‘I saw you 
knew more about velvet than I did myself,’’ was the only explanation he 
gave. 


No matter from what plane the subject is viewed, a central Publicity 
Bureau is a necessity. Advertising is no longer a dead art, but one of the 
alert and thoroughly developed systems of business getting adapted to the 
business requirements of the twentieth century. Its field is so vast I can- 
not begin to cover it in this paper. Expert publicists must have charge of 
the Publicity Bureau to obtain results. Canners, being engaged in a 
business that is relatively new, ought to be large and persistent advertisers, 
but forty years experience among them in 35 States has proved to me that 
they are the slowest to take up this department of distribution. In adver- 
tising there is a constant use of suggestion—usually conscious and pre- 
meditated and the ad. men are well grounded on the subject. The use of 
the ‘‘Direct Command”’ is very common. People are positively told to do 
certain things in these ads. They are told to ‘‘Take home a can of Van 
Camp’s Baked tonight; your wife needs it.” And they doit. Or they see 
a mammoth hand pointing down at them from a sign, and almost hear the 
corresponding mammoth voice, as it says (in printed words): ‘‘Say, 
you! Use Heinz Pickles. They are the best ever!’? And if you man- 
agers reject the command the first time, you will probably yield at the 
repeated suggestion of the same thing being hurled at you at every corner 
and high fence, and Heinz pickles will be your favorite brand until some 
other suggestion catches you. Suggestion by authority and repetition, 
remember! That’s what does the business for your other subtle forms of 
suggestion in advertising you see staring from every bit of space, or bill- 
board and in newspapers and magazines. ‘‘Uwanta Cracker,’’ or some- 
thing of that sort, and you wind up by acquiesing. You are constantly 
told that some cigar is ‘‘Generously Liberal’’ in size and quality; some 
kind of cocoa is ‘‘Grateful and Refreshing;’’ or some kind of soap is 99 999 
per cent pure; some pickle man makes ‘763 varieties;’’ some whisky man 
shows a picture of a glass, a bottle, some ice, a ciphon of seltzer, with sim- 
ply these words: ‘‘Oldboy’s Highball—that’s all;’’ ‘‘Somebody’s Whisky 
is Smooth,’’ and every imbiber in the car was smacking his lips and think- 
ing about the ‘‘smooth”’ feeling in his mouth and throat. It was “‘smooth’’— 
the idea, not the stuff I mean, Allthese are powerful suggestions when 
constantly impressed upon the mind by repetition. They get in their 
work on the consumer, 

The cost of transportation, both upon new material and supplies and 
finished product is one of the most important items affecting the distribu- 
tion and consumption of canned goods. It affects every industry asso- 


ciated with that of canning, and it will be marvelous if even the combined 
efforts of all these interests secure any recognition from the railroads in 
reduced rates. The retail price of canned goods is a paramount factor to 
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be considered in endeavoring to extend consumption ofthem. The canner 
must keep down the price, and this is simply an impossibility, without a 
factory thoroughly equipped with the very best machinery obtainable and 
plenty of it. A thorough familiarity with the canning business in all its 
details, from its incipiency in this country, has indellibly impressed me 
with the enormous value of the labor saving machinery adapted for the 
various prccesses, etc., of canning. In increasing the consumption of 
canned goods a great work can be done by the broker, the salesman, the 
demonstrator and canvasser, and these and the manufacturers of canned 
goods should thoroughly appreciate the following facts, viz: 

I. It is necessary to have a thorough knowledge of your line, able to 
place it before customers so as to inspire confidence and invite patronage, 
able to show products to the best advantage, and talk about them effec- 
tively—able to answer all sorts of questions bearing directly or indirectly 
upon them, briefly, concisely and above all promptly. Illustration is an 
excellent selling card. There is a sleepy and a wide awake trade. The 
sleepy customer cannot be convinced because they are afraid, through 
ignorance, to grasp anything new. The wide awake consumers are the 
progressive people not afraid to try a new article, nor embrace a new idea. 
Overstatement is the misrepresentation of things which causes trade to be 
skeptical. This prejudice should be overcome by weighing each statement 
carefully and exclude from it even the appearance of exaggeration. 

2. Competition is rivalry. Strife for superiority. Genuine competi- 
tion is conducive to a healthful condition of trade if it be represented by a 
genuine article. It stimulates business, advances the line, advertises the 
commodity and enlarges the demand. Dishonest competition is misrepre- 
sentation; not in the selling of second or third grade goods, but trying to 
convey the idea that second and third grade are as good as first grade, 
which they resemble. Inferior goods must be sold, as there is a large 
demand for them, but they should be represented truthfully. Competi- 
tion does not begin and end with opposition products, but runs through 
the whole machinery of trade. It is distributed evenly and ‘impartially, 
and your opposition is identical with other manufacturers. The consumer 
wants definite information. You must give him. plain, unvarnished truth 
if you want to retain his confidence. In competition probably the point 
upon which the greatest stress is laid is ability to carry out contracts. 
Attractiveness of display is another factor. Clean and attractive samples 
are practical methods of securing confidence—they increase the ,cwer of 
persuasion and are of vast assistance in selling. Quality is that ingredient 
which commends an article to the notice of the consumer. Price is regu- 


lated by quality on the part of the manufacturer or producer, but with the 
consumer quality regulates the price. Formerly price was the chief con- 
sideration, but has given away to quality of product. The law of value 
governs the matter of price. 

The consumer is an ideal customer, as he purchases principally his 
actual needs, and.a trade once established can be retained as long as satis- 
faction is given and courtesy shown. There is more percentage in the 
business done. The canner shoald be able to read human nature, because 
it is a peculiar quality and aJl do not think or look upon the same matter 


‘in the same light—no two are alike in thought or temperament. He must 


keep close to his customers and study their minds. The place to begin 
the work is among the people—the consumers. Knowledge of the people, 
their wants, desires and needs places one in an advisory capacity, and 
offers much valuable experience to the canner, You will then be able to 
talk, to manufacture and to retail alike. Constant contact with the con- 
sumer will develop information as to which is the best line of- goods and 
quality for you to pack. 


Dromedaries. 
H. M. Kronau. 


On a desert waste one sultry day, 

Six travelers wended their weary way. 

They were not Arabs on warfare intent, 

But poor salesmen, whose money was spent. 

The scurring sand had filled their eyes, 

And by the tone of their voice, their throats were dry. 
Said they to each other, this journey is fierce, 

To my very marrow this dryness has pierced. 

Cries the leader, *‘Don’t give up, get on a hump!”’ 
So burning with courage their heart gave a thump, 
For, far in the distance an oasis they spied, 

Where on Humps of joy only Dromedaries ride. 

So on to this oasis together they marched, 

With Humps that were withered and lips much parched 
And with trouble cast aside and nothing to annoy 
Did they amble along on the Hump of joy. 

At last came the time when they had to part 

With many goodbyes and aching hearts. 

But with one accord did they all agree, 

That the next oasis would be El Milwaukee. 


DON’T YOU KNOW that you can roll the empty cans 
to your filler, thus saving the expense of truck- 
ing? 


DON’T YOU KNOW that one boy in the can loft will 
place the empty cans on a runway for one line 
of machinery ? 

DON’T YOU KNOW that it will be impossible to get 


‘a can to your filler bottom end up if you use our 
machine. 
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Creek, N. Y., or the manu- 
facturers. 
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preserve their NATURAL flavor. 
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Why Haven’t the Packers the Nerve ? 


‘‘Experience’’ Tells Why the Canned Goods Market is in a 
Depressed Condition and Suggests a Remedy— 
What is Your Opinion ? 


March 8, 1910. 
Editor of THk TRADE, 
Baltimore, Md. 

Dear Sir:—I notice in your issue of March 4 where your 
correspondent Clover Farm has made reply to my article, enti- 
tled ‘‘A Packer’s Selling Agency.’’ 

I will use a part of the language used by Clover Farm, in 
the following: ‘‘The water is fine bevond a certain doubt, now 
why haven’t the packers nerve enough to goin? If the packer 
is so faint hearted that he will not make an attempt to improve 
his condition, he is entitled to no better treatment and not en- 
titled to any better condition than he finds himself at this time.’’ 

From the statement made by Clover Farm, I take it that he 
isa broker. Certainly the broker has had no bad treatment, 
because he has gotten his percentage whether the packer got 
got profit or not. I agree that the percentage would have been 
larger if the price had been larger, still the broker did get a 
profit on what business he did, and if there is an overpack the 
price goes down, and the result is that the broker gets just 
about the same as he would get when there is a short crop with 
higher prices. 

The packers have certainly had all the experience they 
need under present methods of marketing their products. Then, 
if the water is fine, why shouldn’t the packer have nerve enough 
to goin? The truth of the whole matter is, that they have 
been in trouble so long that they are really afraid of their own 
ability to do for themselves. 

The packers are not Americans if they do not better their 
present condition, and I believe with a proper start they will 


show the stuff that isin them. The packers are as truly repre- 
sentatives of the American people, and what they will do when 
goaded to desperation, as certain men who unloaded tea in 
the Boston Harbor something like 100 years ago. There is no 
question of a doubt but what the American packers are in worse ~ 
condition today than a lot of bonded slaves. 

A certain broker who does not reside very many miles from 
Clover Farm has issued within the past week a circular, show- 
ing that the packers’ cost of producing tomatoes in No. 3 stand- 
ard cans this year, taking everything upon the basis of the low- 
est possible cost, will be 6834c. per dozen, and in that cost there 
is not anything figured for a possible loss from bad debts, there 
is not anything figured for a reasonable salary for a manager. 
A No. 3 standard tomato cannot possibly be produced and sold 
by a packer with all the expenses paid, and with only a small 
margin of profit left at less than 75c. per dozen f.o.b. factory. 
It does not matter whether tomatoes were packed in Maryland 
or in the West, the packer that endeavors to furnish tomatoes 
at less than 75c. per dozen simply will not be reasonably paid 
for the work done, and yet there are packers who are selling at 
a less price, and there are jobbers who are buying at 65c. per 
dozen for good tomatoes, and who really expect to get a full 
standard at that. 

Tomatoes are not alone in their trouble ; pumpkin is worse 
off than tomatoes, canned kraut is no better off at the present 
time, corn has been in the dumps for about 4 years, and is just 


now out of it, and if all the packers that are preparing to pack 
corn make a crop, corn will be back in the same condition that 
it was before a very great while. 

Now to get back to the selling agency proposition, it might 
be possible for a central selling agency to use their brokers as 
heretofore, but the history of their organizations that have suc- 
ceeded along modern lines, they have at least named their own 
prices, have marketed their own goods and have found their 
own markets. 
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Baltimore, Md., Dec. 20, 1909. 


The C. S. Harris Co., 
Rome, N. Y. 
Gentlemen:- 

Replying to yours of 
recent date as to whether or not 
our Harris Hoist and Conveyor 
has been satisfactory, will state 
that it has. We have used it for 
several years. It is a machine 
that shows practically no wear 
and will last a life time, 
and it is in every way 
eminently satisfactory 
for the requirements of 
a canning house. You 
will probably note that 
we have never been 
obliged to call upon 
you to replace any worn 
out or broken parts. 

Yours truly, 


D. E. Foote & Co., 


Inc, 


Geo. T. Phillips 
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Tt is not necessary for the packers to form an organization 
that will be illegal or unlawful in any way whatever. The Uni- 
ted States government has recognized the right of transporta- 
tion companies to control their interests, have recognized their 
right to name rates that will pay dividends to their stockholders, 
and have even gone further than that on several occasions. 

The Inter-State Commerce Commission has stepped in and 
forced railroads to discontinue their work and restore the former 
rate, which was considered a bad rate by the shippers. 

When the packers join hands, pool their capital, pool their 
brains and take advantage of the credit, a consolidation or com- 
bination can be formed without violating any law of the state, 
or any government. There is no state in the United States that 
will object to a legal organization that will give food packers a 
fair margin of profit on the business that they do. 

By organizing the quality will be elevated beyond the ques- 
tion of adoubt. When the packers can get more money for 
what they produce, they can and will produce better goods. 
We have been preached at and have been preached to, too, pro 
duce quality all of the time, but the fact of the business is that 
quality is not really appreciated. 

I have seen dead loads of the highest class tomatoes mar- 
keted during the past few months at such ridiculous prices, that 
the man who took the goods ought to have been ashaned of 
himself for robbing the packer, who actually tried to produce 
quality. 

One thing that is certain, and that is, that the packers’ con- 
dition cannot be made any worse than it is at the present time. 


He would be better off to be forced out of business than to con- 
tinue under present conditions. It is but natural that any 
man engaged in any line of business would prefer to remain in 
that business rather than to engage in an untried and new line, 
yet after all there are a lot of packers that would be very much 
better off following some other line of business than the one 
that they are now engaged in at this time. 


I am very glad that my article brought a reply from Clover 
Farm. It is my opinion that if more persons would agitate the 
question, that a splendid solution of the problem could be 
arrived at. 

I am today in receipt of a communication from a cove 
oyster packer who does business in the state of Florida, who 
states that the cove oyster business is in no better conditlon than 
the tomato packing business. Certainly there is something very, 
very wrong. ‘The meat packer, in spite of a boycott, can get 
the price he asks, and even advance that price; the grower of 
grain can demand a price and get it. Are not oysters meat? 
And are not tomatoes, pumpkin, etc., food fit for the Gods? Then 
why should the producers of these very necessary food products 
be under paid ? 

Under the present competitive conditions in the packing 
business, with brokers working one packer against another, 
and the jobbers working one broker against another, there 
never will be an improvement in the packing business; that plan 
has been tried, and is found wanting. Now let us get another 
plan. 

A number of large western packers in convention assembled 
at Chicago the latter end of last month, begun working out a 
plan that will improve conditions, another group of plans not so 
strong as the group just referred to. If we can only get the 
different fellows of the packing business working together, the 
business will soon be put upon a proper foundation, the busi- 
ness will be looked upon as a proper business, virtually just the 
same as the packing of meat, the rolling of iron, the building of 
bridges, the marketing of wheat crops. You will not have to 
go back so very many years to find all of the businesses men- 
tioned above in very nearly as bad a condition as the packing 
business is today. 

The packers must form an organization that will permit 
them to get a price good enough to pack quality, or they will be 
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forced out of business. They must combine their capital and 
their interests by selling out to some company, and let that com- 
pany market the goods, or in some way bring about fair con- 
ditions. Respectfully, 

‘‘EXPERIENCE.”’ 

[ Ep1ITor:—A letter from the pen of this same writer was published a 
few weeks ago, and it brought two answers—one for publication and a per- 
sonal one. As the writer states, it is hoped more interested parties will 
take up the discussion. The columns of THE TRADE are at your service, 
free of charge. ] 


Are You Satisfied ? 


STOCKTON, Cal., February 28, 1910. 
THE TRADE, 
Baltimore, Md. 
Gentlemen:—Please discontinue my ‘‘Want’’ ad for a posi- 
tion, as I have secured a good position. 
Thanking you for past favors, I am, 
Yours truly, 
H. D. JAcKson. 


A Dependable Salesman. 


Mr. Morris, N. Y., March 14, rgro. 
THE TRADE, 
Baltimore, Md. 
Gentlemen:—Please omit ad about Blancher. We have 
found buyer. 
Yours truly, 


WINTERS & PROPHET CANNING Co. 


I want what I want when I want it and I am going to 


get it quick, by putting an advertisement on the ‘‘Wanted and | 


For Sale’’ page of the next issue—it’s the best way after all. 


Current Trade-Mark Data. 


The following trade-marks have been favorably acted upon by the 

U. S. Patent Office. Any person who believes he would be damaged by 
the registration of a mark may oppose it. All inquiries should be ad- 
dressed to Edw. S. Duvall, Jr., Patent and Trade-mark Lawyer, Loan and 
Trust Building, Washington, D. C. 
SERIAL No. 
44,898 Word: Epicurean, Owner, the Caruthers-Terry Preserving 
Co., Akron, O. Used on pickles, fruit butters, cotton seed oil, 
onions, cider vinegar, wine vinegar, oatmeal, wheat grits, hominy 
grits, corn flakes, preserved fruits, jellies, jams, catsup, mince- 
meat, canned baked beans, canned sauer kraut, olives, maple 
syrup, flavoring extracts, lekvar, bird seed, horse radish, olive oil, 
dried fruits, canned fruits, and canned vegetables. Used ten 
years. 

Word: Unity. Owner, the Crothersville Canning Co., Cro- 
thersville, Ind. Used on canned vegetables. 

Word and design: A picture of an airship flying through the 
air down in the southeast corner, and the word Airship written on 
a ribbon scroll in the upper left hand corner of the picture. 
Owner, Ruge Bros, Canning Co., Englewood, N. J., Apalachic< la 
and Cedar Keys, Fla., and Baltimore, Md. Used on canned 
oysters. 

Words: Old Manny’s. Owner, John W. Rider, Scottsburg, 
Ind. Used on canned beans, lye hominy, pumpkin, tomatoes and 
sauer kraut. 

Words: Ye Olden Time. Owner, John W. Rider, Scottsburg, 
Ind. Used on canned lye hominy. 

Words: The word Premo with the word Brand written under 
it. Owner, Herman J. Goetjen, San Francisco, Cal. Used on 
canned vegetables. 

Words: Atlas Brand. Owner, John F. Lalla Co., Chicago, 
Ill. Used on canned salmon. 

Words: Scout Brand. Owner and use same as No. 46,970. 

Words: Uncle Ned. Owner, E. W. Gates & Son Co., Rich- 
mond, Va. Used on canned vegetables and truits. 


44,899 


46,517 


46,527 


46,529 


46,869 


46,970 


46,9/2 
46,984 


Stockholders of the McMechen Preserving Co., Wheeling, 
W. Va., recently met and elected directors for the ensuing year. 


NOW GOOD TIME 


THE FRED. H. KNAPP CO., 


WESTMINSTER, MD. 


To order a Knapp Labeler and Boxer. We 
guarantee satisfaction. We have some second- 
hand No. 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 
While they last these Machines are fine bargains. 

We guarantee these to do work equal to 
Will allow 


full amount paid towards new Machines any 


new ones and to give satisfaction. 


time in one year from date of purchase. 

Second-hand Knapp Labelers offered for 
sale outside of our firm do not contain the new 
features. 


Write us today for our new catalogue. 
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ITEMS. 


New Firms, Failures, Fires, Personals and News 
of Interest. 


Denton, Md.—Maryland packers on the Eastern Shore 
are making contracts with the growers for their acreage of 
tomatoes, and the prices accepted are said to range from $7 
to $10 a ton. The great majority of the contracts are being 
signed at $8, however. 


Cambridge, Md.—The Phillips Packing Company now 
has three factories here, having purchased the plant of The 
Hearn Company a few weeks ago. 
amounts to about 500,000 cases. 


The yearly capacity 


Jefferson City, Mo.—The Ripley County Canning Co., 
of Doniphan, has been incorporated with a capitai stock of 
$3,000. W. A. Ellis, J. D. Garlach, C. P. Harmon and others 
are mentioned as the incorporators. 


Lansing, Mich.—The records of the Secretary of State 
show that the Thomas Canning Co. of Grand Rapids was re- 
cently incorporated, $100,000. ° 


An investigation of the salmon canning industry has just 
started and a thorough inquiry will be made. The canners 
have nothing to fear and are, on the contrary, pleased that 
the work has begun. 


Utica, N. Y.—The Utica Canning Co., says a report, 
has secured the control of the Leonardville Canning Co. 
This deal has been in progress, we beiieve, for some time 
and has only just been completed. 


Franklinville, N. Y.—The Batavia Preserving Co. have 
sold their plant at Brockport to the Hudson Canning Co., 
and this latter concern will put the factory in operation the 
coming season. The plant has been idle for three years. 


The Franklinville (N. Y.) Chronicle says: “A promoter 
is working at Chaffee endeavoring to organize a canning fac- 
tory costing $20,000. If Chaffee capitalists are looking for a 
chance to invest their money in a cannery, they will not need 
to look far for canning factory stockholders who are anxious 
to sell out.” The man that wrote that must have some “in- 
side” information. 


Rochester, N. Y.—The Curtice Bros. Co. recently made 


application to build a five-story addition to their factory, that 
is to cost $50,000. 


Mt. Pleasants, Pa.~—The Anchor Glass Co. is reported to 
be operating a canning factory in connection with their other 
business and to be putting up the product in specially made 
glass bottles and jars, the appearance of which meets with 
the approval of the buyers. We believe only a small amount 
of the product has as yet been offered for sale. 


As readers of The Trade have probably already noted by 
referring. to our “For Sale” page, the Howard Canning Co., 
of Pennsylvania, is offering its factory for sale. The stock- 
holders have not been satisfied with the returns and decided 
to sell the plant. 


Humboldt, ‘Tenn.—Farmers are signing contracts with 
the canners in this section, agreeing to grow tomatoes at 30c. 
per bushel, net. The growers ought not to object to delivering 
goods at that figure. 


Richmond, Va.—The Essex Packing Co., of ‘Tappahan- 
nock, Va., has been incorporated with a capital of $10,000, for 
the purpose of carrying on the canning business, principally 
fruits. 

Chippewa Falls, Wis.—The Chippewa Falls Canning Co., 
whose warehouse was burned recently, will rebuild early in 
the spring. The building has been repaired for temporary 
use. 


Fredonia, N. Y.—The United States Canning Co. will 
open its factory here this coming season; $10,000 worth of new 
machinery has been installed. 


Westfield, N. Y.—The warehouse of the Frewsburg Can- 
ning Co. was burned about a few weeks ago, entailing a loss of 
$20,000. A large block of goods ready for shipment, valued 
at $5,000, was entirely destroyed. The amount of insurance 
carried is not known. 


The Nissequoque Canning Co., Smithtown Branch, Suf- 
folk county, N. Y., has taken out a charter, with a_ capital of 
$10,000, for carrying on the canning business. The directors 
are Norman P. S. Schloss, Wm. H. Jeffers and Edward Petiger, 
of New York City. 


Middleport, Ohio.—The Middleport Canning Co. has se- 
cured a certificate of incorporation during the past month. 
Capital, $10,000. J. H. Williams is the only party mentioned. 


Luray, Va.—Mr. R. H. Pittman recently bought the local 
canning factory from the former owners for $4,050, and is ex- 
pected to operate the plant this season. The old company owes 
about all the money that can be realized by the sale and the 
amount of goods on hand. 


SIMPLE—Light Running—Easy to Clean—None Better 


IF USED IN CANNING FACTORY, | HAVE IT 


IF YOU ARE LOOKING FOR BARGAINS IN 
MACHINERY LITTLE USED--I HAVE THEM 


Sinclair-Scott Colossus Pea Separators 
Hawkins Cappers 

Merrill & Soule Upright Cookers 
Model M Cutters 

Morral Cutters 

Niagara, Baker and Zastrow Kettles 
Cyclone Pulp Machines 

Monitor Bean and Apple Filler 
Bucklin Pea Filler 

King Tomato Fillers. etc. 


H. COTTING HAM, 


BALTIMORE, MD. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 

We will allow the full.amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 

THE FRED. H. KNAPP COMPANY, 
WESTMINSTER, MD. 


A BARGAIN FOR THE RIGHT MAN. 


We want a man who has some money to put in with us, and who will 
eome here and take charge of the canning plant, and runit. Will 
give rent free until January ist, 1911, to the first man who means business. 
Everything is here ready; we are just shy on experience. No use to write 
unless you mean business. Address, BATON ROUGE CANNING Co., 

917 tf Baton Rouge, La. 


CORN MACHINERY WANTED. 


WANTED.—Two Cuykendall Corn Mixers and Cooker- 
Feeders. One combined Ulery-Merrill-Soule Corn Silker. 
3111m Address ‘‘D. C.’’, care of THE TRADE. 


FOR SALE. 


Seed Peas, Soo bushels or less, hand-picked Admirals, 
Wisconsin grown, at a low price for immediate shipment. 
Address, 
HOWARD, care THE TRADE. 


For Sale! Preventive Rusty Cans. 


Here you are! Four years experimental work and put into practical 
use—an inexpensive preventive from canned goods rusting. Mail me 
check or draft for $5, and let me advise you how to prevent canned goods 
from rusting. Why scour and pay rebates for rusty cans when, for such a 
nominal sum, you can greatly eliminate this trouble. Entirely 
for every canner, large or small; no additional machinery required. 

2251m. M. A. HYSON, BRIDGETON, PENNA. 


FOR SALE OR RENT. 


Canning Factory, located at Downes, Md., on the Mary- 
land, Delaware & Virginia Railroad. Good location for raw 


material. Address, 
2263m Lock Box No. 8, Ridgeley, Md. 
PEA MACHINERY FOR SALE. 


For SALE—Oue Colossus Pea Separator (six sieve) and 
one Monitor Pea Cleaner. Both practically new. 
341m Address, ‘‘BRADFORD,”’ care THE TRADE. 


WE HAVE FOR SALE 


Canning house machinery of all kinds and makes. Can- 
ning houses complete in Delaware, Maryland, Virginia and New 
Jersey. Farms with canning houses on them. It will pay you 
to let us have your inquiries. 

COURTLAND MACHINE Co., 
341m 308 Courtland St., Baltimore, Md. 


HAWKINS CAPPER FOR SALE. 


For SALE—One Hawkins Continuous Capper, in first-class 
condition. Has been used but one season. Will sell cheap. 
For further particulars apply to 

2181m. CHANDLER-BALLARD CO., ExmorE, VA. 


WANTED TO BUY. 


One wiping machine. 
One Cox hand capper. 
One power scalder. All second hand. Spot cash. 


3181m. Address ‘‘BRIDGE,”’ care THE TRADE. 
MACHINERY FOR SALE. 


One second hand Hawkins capper. 
One hand Cox capper. Lot of shafting and pulleys. 
One 15 h. p. horizontal engine—all in A-1 condition and 
guaranteed. 
3181m. 


Address ‘‘MARINE,”’ care THE TRADE. 
WANTED TO BUY. 


A well-equipped canning factory for corn, or corn and toma- 
toes. State make of machinery, age and condition and assured 
acreage of corn and tomatoes, and rates perton. Give best 
terms and full information in first letter; will not be considered 
otherwise. Address ‘‘OLD PACKER,”’ care THE TRADE. 


SEED BEANS FOR SALE. 


For SALE—450 bus. Northern grown Red Kidney Seed 
Beans. This is the year to plant Red Kidneys. The acreage 
planted will be the smallest in years. 


3181m. Address F. E. LEWELLYN, Shelby, Mich. 
WANTED; CORN MACHINERY. 


Wantep—One Cuykendall Corn Mixer, Iowa style. One 
M. & S. Corn Silker, with Kelly attachment. 
Address ‘‘A. B. C.,’’ care of THE TRADE. 


SWEET PULP FOR SALE. 


3181m. 


One or two carloads of sweet pulp for sale, packed in five . 


gallon cans. No benzoate of soda used. This pulp is sweet. 
I will sell it at a bargain. 
2181m. ’ Address ‘‘STOCK,”’ care THE TRADE. 


PEA SEED FOR SALE. 


For Sale.—150 bushels of Alaska Pea Seed, Michigan 
grown, at $2.50 per bushel, Chicago. Samples on request. 
2181m Address MICHIGAN, care THE TRADE. 


CORN AND PEA MACHINERY. 


Wanted to trade, good city property for Corn and Pea 
Machinery. Give full particulars and address 


2181m HOOD CANNING WORKS, Portland, Ind 


_ 


36 THE TRADE. 


Another Remedy Suggested. 


A Reader in Pennsylvania gives a new suggestion along the 
line of a Selling Agency, and asks the 
Packers to consider it. 


THE TRADE, 
Baltimore, Md. 
March 14, IgI0. 
Gentlemen :— 

It was not my good fortune to be in attendance at 
the annual convention at Atlantic City, but I have been both 
profited and interested in reading the able addresses of the 
speakers and particularly in the remarks concerning the best 
means of increasing the consumption of canned goods. Quality 
is one thing recommended and emphasized, and correct labeling 
is another, and both of these would doubtless have a good effect, 
but although it may be a little too presumptuous to speak out 
of harmony with the general tone, yet I venture to assert that 
the real root of the trouble is so far removed from the consuming 
public that increased consumption would not reach it in a 
decade, and might not in a lifetime. 

The second prize essay truthfully says, ‘‘The producing 
capacity of the canned goods industry is constantly ahead of the 
consuming capacity of the Nation,’’ and this in spite of the fact 
that the industry has developed under discouraging circumstan- 
ces, and if by extensive advertising you could double the 
demand, the packers would only need to take up a few links of 
opportunity, put into operation the factories now idle, increase 
acreage and double their packs, and before they could get this 
done the shrewd promoter, who has already done the industry 
untold injury, would put up other factories to compete with 
those he put up a few years ago. 

I believe it is a fact beyond question that the profits reach- 
ing the packer’s pocket have not kept pace with the increased 
use of canned goods. Take for example the pack of tomatoes 
in the last three years. The thirteen million cases of 1907, to- 
gether with more than eleven millions in 1908, and nearly 


another eleven millions in 1909, make thirty-five million cases 
that have been sold and consumed, and yet the packer has not 
received a satisfactory share of the profits, and even now with a 
consumptive capacity of five million cases before another season 
and only four million cases in sight, the increase in price is 
scarcely perceptible, and this brings me to the point of saying 
that I think the deep-seated trouble lies in the way the packer 
sells his goods after he has them packed. The buyer is only 
natural when he buys as cheap as he can, and although the 
packer may know perfectly well what his goods cost him, yet he 
also knows that his bills are pressing, and he parts with his 
goods at the best price obtainable. In the meantime, another 
packer, financially able, holds his goods for better prices until 
finally his patience is exhausted, or he néeds the room, and he 
also parts with his goods. Now I would suggest as a panacea 
for these ills the incorporation of a company, authorized and 
financed by the National Association, whose business it would 
be to buy and sell canned goods in the interests of packers in 
general, and those from whom they buy in particular. 

As an illustration of practical working, suppose the officers 
of such an organization had announced in the Fall of 1909 that 
they would buy at New York, Baltimore, Chicago and San 
Francisco all the standard tomatoes offered at 65c. and would 
sell at 7oc. per dozen, and the margin between the 65c. and 7oc. 
after deducting expenses, would be distributed pro rata amung 
those from whom they were bought, and the packer, in antici- 
pation of this dividend, would either sell tothe buyer at 7oc.. 
or if no buyer appeared, then to the central warehouse at 65c., 
and the payment of this migkt be made cash on receipt of goods, 
which would still be a benefit. But the market would quickly 
respond to this change of price, because a price so low would 
not check the movement of goods, but the price would be steadier, 
and five cents per dozen would find its way to the pocket of the 
canner. 

The prices to be paid might vary in different localities and 
in different seasons, and taking the net cost of goods as a mini- 
mum might rise and fall with the supply and demand, but this 
would eliminate selling below cost, and make the demand the 
real regulator of prices, whereas now it is the individual can- 
ner’s need of money and space. PENNSYLVANIAN. 


Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. I, 2, 3 
—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores— Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 


Best Warehouses for 


PHILADELPHIA 


Canned Goods 


In the Heart of the Jobbing District. 
Direct Railroad Track Connection. 
In close proximity to Steamship Piers. 


ADVANCES MADE 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 


NEGOTIABLE RECEIPTS ISSUED 
Twenty-third Street Grain Elevator— 

Race and Bonsall Streets. Storage Labeling Distributing 
Warehouses for storage ot Hazardous 

Merchandise. 
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CANNERS READY REMINDER 


OF MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 
Air Pumps. 


J. &. Hull Co., Baltim mone 
Sprague Can'ge “Mehy, Chi 
American Compressor & Pump Baltimore. 
—<— Machine Co., Baltimore. 

. K. Robins & Co., Baltimore, Md. 


Fillers. 
See String Bean Fillers. 


Automatic Canmaking Machinery. 
See “Can Making Machinery.” 


Automobiles. 
Sinclair-Scott Co., Baltimore. 


Books for Canners. 
“A Complete Course in Canning’’ and i 


Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 


Boxes and Box Shooks. 
Canton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore. 


Boxing Machines. 
Burt Machine Co. ” Baltim 
Fred H. Knapp Co., Westmiuster, Md. 


Brokers. 
Baker & Morgan, Aberdeen, Md. 
J. D. Blakemore & Co. New : La. 
& Roberts, Philadelphia. 
W.E. Robinson & Co., Belair, Md. 


Brushes. 
Laitner Brush Co., Detroit, Mich. 
Cans. 
American Can Co., New York, Baltimore, Chicago, 
San Francisco. 
Boyle Can Co., Baltim 
Coitinental Can Co. Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltim 
Wheeling Can Co., Wheeling, W. Va. 
Walter J. Phelps, Baltimore. 
Virginia Can Co., Buchanan, Va. 
United States Can Co., Cincinnati, O. 
Can Making Machinery. 
co, Testers, Seamers, etc.) 
Ayars Machine C 
W. Bliss Co. Brook! nD, 
t. Vernon, N. Y. 


John R. Mitehell Co., Baltimore. 
Slaysman & Co., Baitimore. 
| «& Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Jones Machine Co., Balti more. 
Canners’ Supplies. 
Ayars Machine Co., Sale 
Geo. E. Lockwood Co., 
Sinclair Scott Co., Baltimore 
Sprague Cauning "Machinery ‘Co., Chicago. 
enry R. Stickney, Portland. 
A. K. Robius & Co., Baltimore, Md. 
Can Marking Ink. 
A. E. Macneal, Baltimore. 


Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 
Can Straighteners. 
Sprague Canning Machinery Co., Chieaga 
Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 


. & J. Steward, Rutland, Vt. 
Machinery Co. Chicago. 
Cottingham altimore. 


Renneburg &-Sons, Baltimore. 
7” K. Robins & Co., Bal Itimore, Md. 
Chicago Solder Co, Chicago, Ill. 
Cap Placing Machines. 
EK. M. Lang Co., Portland, Me. 
Capping Steels. 
Geo. E. Lockwood Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
k. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., “Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Geo. W. Zastrow, Baltimore. 
Machine Co., Baltimore. 
. K. Robins & S. Baltimore. 
Machine 
H. Cottingham Baltimore. 
Howes Co., Silver Creek, b 
Sinclair Scott Co., Baltimor 
Sprague Cahning "Machinery “Co., Chicago. 
Consulting Experts 
. L. Hinchman, Haddonfield, N. J. 
Chloride of Calcium. 
Sprague Canning Machinery Co., Chicago. 
Clutch Pulleys, etc. 
Sinclair Scott Co., Baltimore. 
Coated Cans. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal. 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. ¥. 
Southern Can Co., Baltimore. 
Condensed Milk Fillers. 
Henry R Stickney, Portland, Me. 
Continuous Line. 
Sprague Canning Machinery Co, Chicago. 
Conveying and Elevating Machinery. 
Bethlehem Foundry & Mach. Co. 
Bethlehem, Pa. 
Cc. S. Harris Co., Rom 


= 

Sprague Canning =.=. Co., Chicago. 
Coppers, Soldering. 

See Canners’ Supplies. 
Copper Jacketed Kettles, 

See ‘‘Kettles, Process,” 
Corn Cookers and Fillers 

Ayars Machine Co., Salem, N. J. 

Cottingham Baltimore. 
Morral >. Co. 
prague Canning chine 
Robins & Co., Baltino 


Corn Cutters. 
Morral Bros., Morral, O. 
Sprague Canning Co., Chicago. 
Corn Haskers. 
Huntley Manufacturin ng Co., Silver Creek, N. Y. 
Sprague Canning Mach. Co., Chicage. 
Corn Mixers, 
Sprague Canning Machinery Co., Chicago. 
Corn Silkers. 
Sinclair Scott Co., Baltimore. 
Sprague Canning "Machinery < Co., Chicago. 
Morral Bros., Morral, O. 
Cranes. 
Burt Machine Co., 
Sinclair Scott Co., Baltimor 
Sprague Canning "Machinery “Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
H. Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Crates, Iron Process. 
Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimor 
Canning Machinery Co, Chicago. 
Zastrow, Baltimore. 
A, & Co., Baltimore. 
Decorated Tin. 
Metallic Decorating Co., New York. 
Dies, Presses and Tools. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mi N. Y. 
B. Bliss Co. Brooklyn, N 
R. Mitchell Co. Baltimore. 
Slaysman & Baie 
Stevenson & C Baltimore. 
ke J. A. St eward, Rutland, Vt. 
Jones Machine Co., Baltimore. 
Engines, Boilers, Fittings, ete. 
E. Renneburg & Sons, Baltimore. 
Slaysman & Co. Baltimore. 
Jones Machine to., Baltimore. 
Factory Trucks. 
See ‘‘Canuers’ Supplies.” 
Filling Machines, 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
ue Canning’ Machinery Co., 


Howes Co lver Creek, 
Router Co., Silver Creek 
Beary R. ckney, Portland, 
. K. Robins & Ce., Baltimore, Ma, 
Pots. 
E. W. Bliss Co., Brock lyn, N. Y. 
a Machine em, N. J. 


J. S. Hull Mfg. Co. Baltimore. 
E. Renneburg & Sons, 
H. RK. Stickney, Portland, 
Cc. M. Kemp tg. Co., Baitinore. 
Gas and Gasoline Engines. 
Slaysman & Co., Baltimore. 
Jones Machine Baltimore. 
Gasoline, 
Standard Oil Co., Nearest Tank Station. 
Gas 
. Kemp Mfg. Co., Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Grates, Furnace. 
See Canners’ Supplies. 
Hoist and Carrying Machines. 
See “Conveying and Elevating Machinery."’ 
Insurance. 
Canners’ Exchange, Chicago. 
Jacket Kettles, Steam. 
See “Copper Jacketed Kettles.’’ 
Kerosene Oil Systems. 
J. 8. Hull Mfg Co., Baltimore. 
Kettles, 
Geo. BE. Lockwood Co., Philadelphia. 
Co., Baltimore. 
Labels. 
Simpson & Doeller Co., Baltimore. 
U. Printing Co., Cincinnati and Brooklyn. 
American Label Mtg. ies Baltimore. 
R. J. Kittredge & Co., hicago. 
Labeling Machines. 
Burt Machine Co., Baltimore 
Fred H. Knap pp Westininster, Md. 
Bros., 
ns & Co., 


Burt “Machine Co., Baltimore. 

John G. Maiers’ “Bons, Baltimore. 
Lacquering Machines. 

Burt Machine Co., Baltimore. 

Seely Bros., Blaine, Wash. 
Metals, Perforated. 

See ‘“‘Seives and Screens.” 
Mixers, Corn, Mincemeat, etc. 

H. Cottingham, Baltimore. 

Sprague Canning Machinery Co., Chicago. 
Oyster Cars. 

Edwd. Renneburg & Son, Baltimore. 

Geo. W. Zastrow, Baltimore. 
Oyster Measurers. 

Edwd. Renneburg & Son, Baltimore. 

= . Zastrow, Baltimore. 
Oyster Steam Boxes. 

Edwd. Renneburg & Son, Baltimore. 

eprague Canning Machinery Co., Chicago. 

Zastrow, Baltimore. 

Overhead Tracking. 

Bethlehem Foundry & om * Co 

Pa. 


Sprague Canning Machine a Chica 

Harris Con Rome, NOY. 
Pails, Tubs, Bowls and Pans. 

Canners’ Supplies. 

Paring Knives. 

See Canners’ Supplies. 
Paring Machines, Apple, etc. 

Sinclair Scott Co., Baltimore. 
Paste. 

Burt Machine Co., Baltimore. 

Fred H. Knapp Co., Westminster, Md. 


Patent Attorney. 
Edwd. 8. Duvall, Jr., Washington, D. C. 


Pay Checks. 
See Canners’ Supplies. 


Pea Blanching Baskets. 
See Canuers’ Supplies. 
Vea Blanchers. 
Huntley Mfg. Co., Silver Creek. N. Y. 
Pea Cleaners. 
8S. Howes & Co., Silver Creek, N. Y. - 
Huntley Mfg. Co., Silver Creek, 
Pea Fillers. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltim 
Sinclair Scott Co., Baltimore 
Sprague Canning ‘Machinery Co., Chicago. 
~ Separators or Graders. 
Howes Co., Silver Creek, N. 
Hiuutiey Mfg. ’Co., Silver Creek, x. 
Edwd. Rennueb urg & Son, Baltimore. 
Sinclair Scott Co., Baltimore. 
Pig Lead and Tin. 
KE. M. Lang Co., Portland, Me. 
Presses, Dies, etc. 
See “Dies, Presses and Tools."’ 
Machinery. 
EK. Lewis, Middleport, N. Y. 
The. ‘John K. Mitchell Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Stevenson & Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 
Process Kettles, 
See Kettles, process. 
Pulp Machines. 
8S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Pumps and Welldigging Machinery 
Jones Machine Co., Baltimore. 
Retorts. 
See Kettles, process. 
Revolving Screens, 
See “‘Seives and Screens.’’ 
Salt. 
viamond Crystal Salt Co., St. Clair, Mich. 
Worcester Salt Co , New York City. 
Sanitary Cans. 
American Can Co., New York-Baltimoure-Chicago. 
Sanitary Can Co. Fairport, RH. X. 
indianapolis-Bridgeton. 
L. & J. A. Steward, Kutland, Vt. 
Sanitary Can Making Machinery. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 
Tin, 
Aummidon & Co., Baltimore. 
Seeds. 
Leonard Seed Co., Chicago, Il. 
J. Bolgiano «& Son, Baltimore. 
Jerome B. Kice Seed Co., Cambridge, N. Y. 
Everett B. Clark Seed Co , Miltord, Conn. 
Stokes Seed Store, Philadelphia. 
Sieves and Screens. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg Silver Creek, 
Sinclair Scott Co., Baltim 
Sprague Canning "Machinery Co. Chicago. 
Tomato, etc. 
Machine Co., N. J. 
orral Bros., Morral, Oo. 
Edwd. Kenneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago 
Chicago Canner’s Supply Co., Chicago, ft 
Solder. 
K. M. Lang Co., Portland, Me. 
Chicago Solder Co, Chicago, I11. 
Soldering Flux. 
Geo. E. Lockwood Co., Philadelphia. 
Solder Applied Caps and Machines. 
E. Bliss Co., Brooklyn, N. Y. 
Solder Hemmed Caps. 
American Can Co., New York, Chicago, Baltimore. 
SanFraucisco. 
Continental Can Co., Syracuse, Chicago. 
Virginia Buchanan, Va. 
BK. M. Co., Portland, Me. 
‘Can Co., Baltimore. 
Boyle Can Co., Baltimore. 
Soldering Furnaces. 
J. S. Hull Mfg Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Sorting Machines, Tomato. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Chicago Canner’ 8 ‘Supply Co., Chicago. 
Steam Coils. 
See ‘Kettles, Process.’’ 
Stencils. 
See Canners’ Supplies. 
Storage. 
Penna. Warehousing & S. D. Co., Philadelphia. 
String Bean Machinery. 
S. Howes Co., Silver Creek, N. Y. 
Mfg. Co., Silver Crees, 
syruping Machines. 
‘Filling Machines.”’ 
Tanks, Iron. 
See Kettles, process. 
Check 
See Canners” “supplies. 
= Plate. 
Fone e Tin Plate Co., Pittsburg, Pa. 
Tin Plate Lithographing. 
Metallic Decorating Co., New York. 
Tomato Filling Machines. 
See ‘Filling Machines.”’ 
To Buy or Sell Machinery, etc. 
A “For Sale” ad in The Trade, Baltimore. 
Topping and Wiping Machines. 
Avese Machine Co., Salem, N. J. 
clair Scott Co., ‘Baltimore. 
‘Machinery Co., Chicago. 
o., Baltimore. 


Spragee 

Jones Machine 
Trucks. 

See ((Canners’ Supplies.’’ 
Warehousemen. 

Penna. Warehousing & S. D. Co., Philaleipnia. 
Washing Machines, Tomato. 

Huntley Mfg Co., Silver Creek, N. X. 

Chicago Canners’ Supply Co., Chicage. 
Wipers, Can. 

Morral Bros., Morral, O. 

Sprague Cannin Machinery Co., Chicags. 

Ayars Machine Co., Salem, N. s. 

Jones Machine Co., * Baltimore. 
Wire Baskets. 

See Canners’ Supplies. 
Wire Cloth, Canners. 

See Pea Separators and Graders. 
Wrapping 

See ‘‘Labelin 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands, To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order. Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will be -carried for one month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WantTEp—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave, 
New York. 


HELP WaNTED—Foreman or Processor (one with ability as Salesman 
preferred) by one of the well-established Illinois vegetable canners. Must 
be competent, a good manager of help, and expert with machinery. Give 
fullest information in first answer, salary expected, etc. 

Address ‘ILLINOIS’ care The Trade. 


SITUATIONS WANTED. 


WaNnTED.—Position by a thoroughly experienced cannery superin- 
tendent, who can pack the finest lines of fruit and vegetables, oysters, 
shrimp, clams, etc. Best of references. Address ‘Dixie’, care THE 
TRADE. 


PosItlIoN WANTED—Who wants a man with 25 years experience in 
picking all kinds of goods as manager for their factory? Can pack goods 
so as to show a profit. Cau travel winters, as have a large acquaintance 
with the jobbing trade. Address “H, C.,”’ care THE TRADE. 


WaNTED—Position as Warehouseman or Shipping Clerk. Ten years 
experience with a large New York State packer; can handle any foreign 
help. Also reduce yourcosts. Address ‘‘Canned Goods’’ care THE TRADE. 


Position WANTED—By a thorough, practical manufacturer of all 
kinds of delicacies, including preserves, preserve stock, jams, jellies and 
jelly juices, fruit butter, crushed fruits, fountain syrups, mince meats, 
pickles, sauces, relishes, mustard, catsup, kraut, bottled and canned 
cider, cider vinegar and all kinds of canned fruit and vegetables, including 
asparagus, green chili peppers, pork and beans, soups. etc. etc. 

Am familiar with the latest methods of spraying and orchard heating 
for the protection of fruit against spring freezes. Samples submitted and 
satisfactory references given. Correspondence solicited. 


Address C. A. SHINKLE, Canon City, Colo. 


PosITION WANTED—Position as processor and manager of canning 
factory. Have had 20 years’ experience in packing fruits and vegetables 
so that they keep their natural flavor and color. Can handle all kinds of 
machinery. Pack different lines to keep the factory running the year 
*round. Will guarantee the pack to be satisfactory, and can furnish the 
best of reference as to my ability. Address ‘‘R. M. P.’’ 697 Hopkins St., 
Buffalo, N. Y. . 


PosITION WANTED—By an experienced and competent man, situation 
as manager or superintendent of canning factory. Can pack first-class 
goods, handle help and solicit acreage. Best references. Address ‘'H. R. P.” 
care THE TRADE. 


POSITION WANTED—As Processor or Manager of canning plant, by 
party having fifteen years’ experience in the business and good references. 
Will be glad to hear from any one wishing a reliable man. Address 
H. M. C., Madisonville, Ky. 


PosITiON WANTED—By reliable party who has served nine years under 
experienced catsup and jelly makers, putting up the following goods: 
Catsup, jellies, jams, butters, fancy fruits in glass and wet mince meat. 
References and any further information will be cheerfully furnished upon 
application. 


Address ‘‘COLLINS,”’ care THE TRADE. 


PosITION WANTED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concern who use the open-top Max 
Ams patent sanitary cans. Four years experience with these cans, and 
twenty years experience in the canning business. A thoroughly reliable 
and competent man. Address “SANITARY,” care THE TRADE. 


Position WANTED— By a manager and superintendent processor, 
having had 20 years experience canning and preserving pineapples and all 
kinds of fruits and vegetables. Thoroughly nnderstands the preserving of 
jams, jellies, catsup, chili sauce, mincemeat, mustard, crushed fruits and a 
full line of soda-fountain specialties. Expert in putting up plants for 
canning and preserving pineapples as well as all kinds of canned goods, 

Address ‘‘PINEAPPLE,”’ care of THE TRADE’ 


Want Get the Pure Food Line 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 
JELLIES AND CONDIMENTS. 4g 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 
methods. And will teach the method of getting away 


from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 


HADDONFIELD, N. J. 


——AT THE— 


Baltimore Theatres 
WEEK OF MARCH 2ist, 1910. 


HOLLIDAY STREET 


Matinees, Monday, Wednesday, Thursday 
and Saturday 


BLACK PATTI 


GAYETY 
‘Matinee Daily 
THE FADS AND FOLLIES CO. 


This week being Holy Week there will be no 
attractions at Ford’s, The Auditorium or the Maryland 
Theatres. 


THE TRADE. 


BALTIMORE CANNED GOODS MARKET. 


REPORTED BY BROKERS. 
UNLABELED GOODS ABOUT 2%c. LESS. 


QUOTED F. O. B, BALTIMORE. 


APPLES. 


T. J. MEEHAN & CO., Brokers, Baltimore, Md. 


Cash, 
“ASPARAGUS. 
H. H. TAYLOR & SONS, Brokers, Baltimore, Md. 
No. 2% Sq. Mammoth Asparagus Weecseucsersesscenecessiesecssoocscacs oo 
No. 2% Sq. Small 2 25 
No.1 Sq. Extra Tips 2 65 
BEANS. 
T. G. CRANWELL & CO., Brokers, Baltimore. 
BAKED. 
(Plain Goods 2%c. Less on 2s and 3s, Ie. on Is.) 
STRING BEANS 
52 
50 
65 
215 
LIMA BEANS. 
No. 2 Standard Green......... 
No. 2 Small I 30 
RED KIDNEY 
BEETS 
BERRIES. 
E.C. SHRINER & CO., Brokers, Baltimore, Md. 
No 
No. 2 Raspberries, 
No. 2 Preserved “adores 
No. 1 go 
No. I Strawberries, 60 
No, 2 55 
No. 2 a 95 
No. 2 sie I 10 
No, 2 Standards in Water, 75 
No. 2 
No. 2 “ Red, Extra Pitted 


CORN. 

T. J. MEEHAN & CO., Brokers, Baltimore. Cash Regular 

HERRING ROE 
HOMINY 
MIXED VEGETABLES FOR SOUP. 

OKRA AND TOMATOES 
No. 2 Standard 67% 
OYSTERS. 

E. C. SHRINER & Co., Brokers, Baltimore. 

I 20 I 25 

PEARS. 

T. G. CRANWELL & CO., Brokers, Baltimore. 

PEACHES. 

No. 1 Extra Sliced Yellow, Heavy 95 
95 

* I 35 1 40 

PEAS. 

H. H. TAYLOR & SON, Brokers, Baltimore. 

2 Early June Seconds 65 70 

rINEAPPLE. 

T. J. MEEHAN & Co., Brokers, Baltimore. 

No. 2 Seconds in Water 7° 
2 Extra Standard, Whole Circles, 1a 30 
2 Selected, Whole Circles, Heavy Syrup. I 40 I 
‘* 2 Fancy Extra Selected, Preserved, Sliced..........0...0.00s0- I 60 ¢ 70 
2 Fancy Extra Selected, Preserved, Grated......... 1 60 7e 


39 
Regular. oe 
5° 
7° 
210 
3 60 
3 00 
2 65 
2 40 
2 80 
88 
52% 
7° 
85 
55 
85 
275 
I 20 35 
52% 
79° 
2 25 : 
85 
I 40 
60 ; 
5 
80 
80 
I 00 
80 
85 
90 
3 75 
95 
75 
4 50 
65 
I 00 
ge 
go 
65 
75 
60 
7° 
I 00 
I 20 ; 
3 5° 
65 
80 
85 
I 50 


THE TRADE. 


40 
SUCCOTASH—Green Beans and Corn No. 2. I Io 
PINEAPPLE—Continued. Dry Beans and Green Corn No. 70 
No. 1 Standard Grated, Good BE. & C....... 80 SAUERKRAUT—Fancy NO. 75 
“ 2 Pie Grated, Solid Packed, —In SWEET = 
3 Pie Grated, Solid Packed, —In Syrup.......... TCO NO, Bo 5 
Gallon Pie Grated, Solid Packed, —In Syrup 3 25 SPINACH—Fancy NO. I 05 
» Standard ye 
SWEET POTATOES. Seconds 67% 
SPINACH BLACKBERRIES—Standard 
75 
“ 2 Full Standards... ed 
CH CAGO MAR KET Peeled in Water No. 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. Syrup NO, Be 
PINEAPPLE—Bahama 2 00 
CANNED VEGETABLES. 2 oF 
BEANS—String, Refugee Size, 1 Whole No. 65 PLUMS—Michigan 77% 
“ “ “ Black Water 4 
Limas Extra Graded Green I 15 Standard Syrup No. I Io 
“Red Kidney Improved No. 
4 Medium INO, $0. I 05 OYSTERS—Standard § 02. NO. 65 
 . I 05 I 20 SALMON—Sockeye 1 65 
PUMPKIN—Standard No. 60 Red Alaska Tall NO. 1 I 50 
weets 7o ge SHRIMP—Wet or Dry No. 2 20 


THE TRADE. 41 


NEW YORK CANNED GOODS MARKET. 


(Reported by Special Correspondence.) 


APPLES—No. 10, New York State Bu 2 50 @ 2 75 
Maine, No. 10 Standards 2 45 2 50 
APRICOTS—California Standards 2%s 
ASPARAGUS— Oyster Bay eed 275 
BRANS—Noe. 2 Lima 95 I 25 
‘ Baked, No. 3...... 60 82% 
CORN—No. 2 New York State 80 85 
3 75 4 00 
OYSTERS—4 Ounce 62% 65 
Io I 35 I 40 
PEACHES—2 % Standard, California....... Ltidaiiaddacbavavidoesce I 20 I 25 
2% Extra Standard, I 30 I 40 
I 05 
“ “ Standard.. 75 go 
Standard, I 30 I 35 
Singapore, Preserved— 
as I 25 I 30 
Hawaiian Sliced— 
I 80 
oe 2 25 
210 
“oe I 
65 85 
2 00 2 10 
SALMON— Columbia River ces 1 80 2 00 
Jo 72% 
1 80 2 00 
Alaska Pink, "talls, 1-lb. 75 80 
Cohoes, talls, I 224% 1 25 
Cohoes, flats, T 30 
STRAWBERRIES—No. 3 75 
Southern......... 80 85 
SWEET POTATOES, 82% 85 
TOMATOES—No 2 Standard Maryland Npvakiinanenstinsebecededs 50 52% 
03 70 2 
= 2 00 2 10 
CANNERS’ METALS. 
PIG TIN. 
storotons 1 to 4 tons 
PIG LEAD. 
SOLDER 
17 16 "5 
20 19 18 
TIN PLATES. F. 0. B. MILL. 
I C., 14x20, 107 lbs, Bessemer Steel.......... 
I C,, 14x20, 100 lbs, Bessemer Steel......... 
I C., 22x27, 90 lbs. Bessemer Steel...... 
IC, 1934x27, 95 lbs. Bessemer Steel....... 


REGULAR AND SANITARY CANS 


F. O. B. SHIPPING POINT. 
X. C. means Extra Coated tin plate. 


AMERICAN CAN CO. 
Coke. 


Wes € Came) sce $8.75 $9.10 per M. 


Solder Hemmed Caps, per thousand: 
2 7-16, $1.40. 


1% or 1% inch, 75c.; 2 1-16. $1.10; 


WHEELING CAN CO. 


C. ke. X. C. 
No. 1 Cans, 1% inch opening................ss0000. $875 $ 9.10 per M. 


Solder Hemmed Caps, per thousand, 1% inch, 75¢; 2 1-16 inch, $1.10; 
2 7-16 inch, $1.40. 


CONTINENTAL CAN CO. 


Coke x. 
296 $ 8.75 $ 9.10 per M. 


Solder Hemmed Caps, per thousand: 1% inch or 1 3-8 incb, 7c; 2 1-16 
inch, $1.10; 2 7-16 inch, $1.40. 


SOUTHERN CAN CO. 


No. I 1% inch ere. 
2 1% 
2106 “ 
* 
To 


Prices of Seiden Hemmed Caps, 1% inch, 75c; 2 1-16, $1.10; 2 7-16, i. 40. 


VIRGINIA CAN CO. 


No. 2 Cans, 2 1-16 inch opening iiscuauuaesuaaidenstteniieanenees — per M. 

For immediate delivery; usual differences for other Aa. openings. 
Solder Hemmed Caps, 75c , $1.10, and $1.40 per thousand, according to 
size. 


UNITED STATES CAN CO. 


No, 1 Cans, 1% inch opening $8.75 
3 “ 2 1-16 ©" 15.50 x. Cc. plate 


Usual differences for other size openings. Solder Hemmed Caps, 75c., 
$1.10, and $r 40 per thousand, according to size 


THE BOYLE CAN CO. 


“ 21-16 ‘ 16.50 

‘ 2 7-16 ee Jersey oc 


Prices of Solder Hemmed Caps, 1% inch, 75c.; 2 1-16, $1.10; 2 7-16, Z. 40. 


SANITARY CANS. 


SANITARY CAN CO. 


DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL, PLATES. 


$10.75 $13.75 $ .40 

20,00 24.50 .85 
ae 


53.00 1.75 
Terms: f.o. b. Fairport, N. Y., a Ind., Bridgeton, N. J. 


STANDARD SIZES OF CANS. 


| 
: 
DIAMETER. H&IGE* 
WO. 83/26 in. 4 ia, 
MO, $96 . 49/16 in 
NO, 3 §3/16 in. 4% in 
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THE TRADE PAPER 


HE trade paper is the Canners’ best friend. He may not realize it, but it is true nevertheless. The 
7. daily papers bring him the current events; the magazines, serial stories or fiction, all of which are 
interesting, possibly fascinating. But the trade paper brings him those things which are pertinent 

to his business. It talks to him on subjects which are of vital interest to him. 

The trade paper is usually devoid of sensationalism. Maybe for that reason its contents are not so 
eagerly devoured as those of the daily press, but its value in dollars and cents is a ton against a pound when 
its suggestions and advice is put into practice in the conduct of business. 

Every canner should not only subscribe for, but read one or more trade papers. It is impossible for him 
to keep pace with the progress and development of business ideas unless he does. The wide awake, progres- 
sive merchant of to-day has no trade papers lying on his desk with uncut wrappers on them. Nay, they are 
an essential factor in his business routine. Every time he has perused the columns thereof, he has applied 
the emery wheel and polished up, has brightened his business intellect. The high polish obtained will not 
permit extraneous matter to adhere. 

It is a common experience that the merchant who permits cobwebs in his store room is not imapressed 
with the necessity of keeping things clean, and evidently does not notice the accumulation of the undesirable 
overhead network. 

Ideas along the line of buying and selling, publicity schemes, illegitimate practice, protection in exten- 
sion of credits, introducing the man who sells the goods to the manufacturer, how to put push into your bus- 
iness, and kindred thoughts, are given in the columns of the trade press, either by way of suggestion or from 
experience of others—they are all valuable. Many articles are worth being read and re-read. They will help 
put dollars in the cash till. The sensation of tingling coin is more satisfactory and lasting than the momen- 
tary one produced by double leaded head lines of some happeniny in society. Read one trade paper at least. 
Read two if you can, three will be still better. The greater the research, the more will be found in them. 
Read the trade papers because they are of real value.—Adapted from the [llinots Retail Merchants Journal. 


In the Well Known and Long Established 


- MANUFACTURERS OF « 
MOORE & BRADY COMPANY 
/ XFS & SHON By reason of the death of Mr. George W. Moore an 
interest in the business, large or small, may be acquired. 
The business will be continued without interruption and 


the interest to be acquired is ina going concern. The well 
known trade marks and brands of the Company are of 


great value. 


6 
C Plant located in Baltimore; ample storage and harbor 
O MBA PD ON C 0} ° facilities; complete equipment and machinery of latest 


pattern. 


BALTIMORE, MD. Address, MOORE & BRADY CO., Baltimore, Md. 


Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. 
Capacity 2,oco or more Cases per day. 


IF YOU DO NOT LACQUER 


You have Rusty Goods ‘offered for sale with 
your label on them. 


voun FOR THE WORK. SE J B ROS., 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. BLAINE, WASH. 


L the Can all ; 
THE HUGHLETT GAN LACQUERING MACHINE of Lacquer. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, St. Paul AND BALTIMORE STs. 
President, JouHn S. Grass, Jr. 


' Vice-President, Treasurer, 
ALBERT T. MYER LEANDER LANGRALL 
Secretary, W. F. Assavu. 
Executive Committee : 
Gro. T. PHILLIPS E. C. WHITE H. S. OREM 


Arbitration Committee : 


E. C. WHITE H. A, WAIDNER 


B. HAMBURGER C. J. SCHENKREL, Wm. GrECHT 
Committee on Commerce : 

Rourus M. Grsss. JOHN SCHALL, 

W. E. RoBINSON Cas, J. BROOKS Louis GREBB, 


Committee on Legislation : 


Gro. T. PHILLIPS, L. L. Lorp, 

F, A, ToRscH, W. L. SHaw H., P. STRASBAUGH, 
Hospitality Committee: 

T. J. MEEHAN, H. MILLER H. W. KREBBs, 


Counsel, JoHN C. ROSE. Chemist, Coarius GLASER. 


Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 


Attorney-at-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. ¢. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, 


J. D. Blakemore 


J. D. BLAKEMORE & COMPANY, 


Canned Goods Brokers 


‘ 


508 Poydras Street, New Orleans, La. 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT 


AMMIDON Co. 


31 South Frederick St., 


Baltimore, Md. 


Cargo or Carload. 


Sam W. Booksh, Jr 


ESTABLISHED STANDARDS. 


Ali Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
Ohio 
Tri- State of ce * 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. 

No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 

No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 

selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 0z, of hand- -packed, whole, 
ripe tomatoes. 

No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 

No. 10 Standard—Gross wt. 118 oz. and 64 0z. average ripe 

tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ 
Indiana ‘‘ 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and »ractically free from silk, cob and husk. 
Standard—Cans weil filled; minimum wt. 23 0z. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


Asso. 


PEA Standards, as adopted by Ohio Canners’ Asso. 
Indiana ‘‘ 

Fancy—Well filled cans; peas covered with clear liquor; ‘uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clots 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 

fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 


Grading for size—Petis Pois or size No. 1...... Seive 18-64ths 


Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or ‘* 22-64ths 
June or 24-64ths 
Marrowfat ‘*  26- -64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
‘* Indiana Canners’ Asso.* 
ce ee Ohio Canners’ 
No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 
*This Association says, %-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except %-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—-Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
%4-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall - 

contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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Continental Can Co. 


pinectors FACTORIES 
T. G. CRANWELL, Pres. 
A. W. NORTON, ViCE-Prest. 


F. P. ASSMANN, SEc. & TREAS 
J. ©. TALIAFERRO. 
8. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baitimore District. 


TO THE CANNING TRADE. 


We are very much indebted to you for the liberal volume of 
_ business now on our books for delivery during the season of 1910, 
and we want to assure you of our appreciation of your confidence and 
good will. We will continue to make only the best cans, made of 
the same high grade of raw materials, with the same degree cf care 
and attention to all details of manufacture, shipments and general 
service, which we are proud to say has marked our relations with 
a you in the past. 

Our Open-top Cans will be made at our factory at Canons- 
burg, Pa., in the Pittsburgh district, and it will be the very best 
Open-top or “Sanitary” Can produced. Ask the man who has used 
them. 

Our automatic screw-feed Closing Machine will have many 
minor though very useful improvements this year, and will give 
even better satisfaction than before. | | 


Awaiting your future commands, we remain, 
Yours very truly, 
CONTINENTAL CAN CO. 


Tuos. G. CRANWELL, 


President. 
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